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$6 Years of Building 
Ona Sound Foundation 


Southwestern Life Reports for 1938 its Greatest 
Gain in Assets .....83.79797-¢427 


Measure the Company’s Increase in Financial Strength During 1938 by 


Comparing the Two Columns of Figures Below: 


Statement of Condition 


(Unpaid Premiums Not Included) 


ASSETS 


*U. 8S. Government Bonds 

*Texas State, County and Municipal Bonds 
Public Utility and Corporation Bonds 
First Mortgage Loans on Texas Real Estate 
Home Office Building 

Other Real Estate 

Preferred Stocks 

Cash ‘ 

Reinsurance Pisnesines Paid i in hides 
Interest on Investments Accrued But Not Yet Due 
Unpaid Mortgage Interest 

Loans Against Cash Value of Polici ies 


Policy Reserves 
Interest and Picsubines Paid in :tileaiien 
Reserve for Taxes and Other Liabilities 
Total Liabilities 
Surplus Funds for Protection of Policyow ners: 
Capital Stock 
Surplus 


*The Company has never had a default in payment of principal or interest on any bond owned by it. 


December 31 


1937 


$11.386.665.62 


10,666,835.34 
2,662,581.62 
13,179,559.92 
1,.500,000.00 
1,.478,593.61 
94,565.00 
1.061,903.29 
191,386.00 
708,364.53 
26,731.66 
12,465,386.34 


December 31 
D388 
$12.369,768.05 
14.296,401.34 

2.11 a02-o4 
12.820,349.85 
1,475.000.00 
1.498,290.95 
399,652.25 
1.375,738.84 
114,940.00 
664,775.64 
60,137.78 
13.413,942.51 








LIABILITIES 


$35,422,572.93 


$416,813,978.21 
853,984.40 
366,558.35 


$61,200,299.53 


$52.129,249.08 


1,103,352.09 
397,123.57 





$48,034,520.96 


4,000,000.00 
3,388.05 1.97 





$53.589,724.74 


4.000,000.00 
3.610,574.79 





$55,422,572.93 


Market value of Bonds is $2.226.519 more than book value shown above. 


$61.200,299.53 


145.000 Texas Citizens Own $342.617.326 Life Insurance in the 
Company .... . . An Increase of $19,564,935 During 1938 


SOUTHWESTERN LIFE 
INSURANCE COMPANY 


Home Office. Dallas 


C. F. O’ Donnell. President 
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Beautiful 


New Homes 
Make Life 
Enjoyable 


E DO NOT build homes, but we 

do make fine illustrations of 
homes for printing purposes. On the 
left is a 133-line screen copper half- 
tone layout of five fine homes. 





We make all kinds of cuts in one 
or more colors for newspapers, maga- 
zines, broadsides, folders, catalogs, 
books and similar purposes. 


Let us handle your next order. 











A Layout of Beautiful Dallas Homes 


HARPER STANDARD ENGRAVING CO. 








DISPLAYS THAT ARE THE 
PRIDE OF THE SOUTHWEST 


DESIGNERS & BUILDERS OF | 


SPECIAL DISPLAYS 
MUSEUM EXHIBITS 
PORTABLE DISPLAYS 
MECHANICAL DISPLAYS 
SIGNS & POSTERS 
MURALS 
BOOTHS 
DIORAMAS 
MUSEUMS 


SOUTHWESTERN ADVERTISING & DISPLAY SERVICE INC. 


DALLAS, TEXAS | 


1005 Camp Street 


Consult Us on Y . | 
Aneta, Peabdanes Servin g THE SOUTHWEST 7-1914 | 
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DALLAS l 
Annual Statement as of January 1, 1939 a 
ASSETS LIABILITIES E 
Cash in Banks and in Office. $ 430,362.94 teserve for Unearned 
1TQR wsactrd NI . 72 . ee 
U.S. Bonds and Treasury Notes 848, 847.31 Premiums eeeeeeceeceseee-..-$1,870,159.53 
eS Eee Ane 67,301.58 . ; 
Due from Agents and Other teserve for Losses in Course of : 
Companies (Current Ac- Adjustment. ..........-..-.-<.- 238,233.59 
counts wid D amlnsaindl seine F 364,055.32 (Including Adjustment E cilia 5 
Premium Notes (100% Secure ) 126,919.56 R . ie 3 
ity , Reserve for Taxes .«................... 05,839.47 
Stocks Ea ee ee ne : 
Mortgage Loans and V endor’s Reserve for Contingencies _........ 100,000.00 ; 
‘i en ey pitas an ae Other Liabilities _................ 13,823.49 ; 
Oliatera s0oans ‘ Ce ee . 4 ° a 
Real Estate ae 128,921.35 Cash Capital : : 1,000,000.00 ; 
Accrued Interest es 7,839.18 Net Surplus an _.. 1,186,128.15 
Total eseseceeeeeeeeeesceeeee-------94,464,184.23 Total ... fe he ah $4,464,184.23 
Surplus to Policyholders $2,136,128.15 
All Stocks carried at market value as of December 31, 1938 
All Bonds carried on amortized basis . .. With Bonds carried at market value, Surplus will be increased by 
$30,448.13 
(Owned and Operated by the GULF) 
Annual Statement as of January 1, 1939 
ASSETS LIABILITIES 
Cash in Banks and in Office.......$ 117,772.63 Reserve for Unearned 
U. S. Bonds and Treasury Notes Premiums __......$§ 234,400.46 
(Amortized Value) _...... _ 446,613.68 Reserve for Losses in Course of 
Due from Agents and Other pl ee 172,660.34 
Companies (Current Ac- (Including Adjustment E xpenses) 
counts Only) z 22,995.34 Reserve for Taxes Bee a 27,233.13 
Stocks (Market Value) ici Q2ZT-B5600 Cash Capital es _ 300,000.00 
Accrued Interest _....... 1,642.97 Net Surplus - .....-. 282,586.69 
| RD ..$1,016,880.62 Total 2 $1,016,880.62 
The Gulf and Atlantic have on ‘Seen with the Texas Insurance Department U. S. Government Bonds with 
par value of $400,000 for the protection of policyholders everywhere i 
DISTRIBUTION OF COMBINED ASSETS OF BOTH COMPANIES 
Cash and Government Bonds — 37.64%; Other Bonds—1.37%; Stocks—42.78%; Mortgage Loans—3.67% ; 
Real Estate—2.63%; All Other Assets—11.91% 
DIRECTORS 
J. B. ADOUE, JR. A. W. KAY E. R. BROWN 
President, National Bank of Commerce Insurance Chrmn. of Board, Magnolia Petroleum Co. 
Dallas, Texas Graham, Texas Dallas, Texas 
IRA T. MOORE T. E. CRAIG GEORGE MILLER 
Moore and Co., Builders’ Supplies Investments Cashier, National Bank of Commerce 
Dallas, Texas McKinney, Texas Dallas, Texas 
Cc. E. KENNEMER A. R. DAVIS EDGAR L. FLIPPEN 
President, City Ice Delivery Co. President, State National Bank President 
Dallas, Texas Garland, Texas T. R. MANSFIELD 
Vice President and Secretary 
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NATIONAL HOTELS 


ALABAMA 
THOMAS JEFFERSON..........-+0++0+ Birmingham 
ILLINOIS 
HOTEL FRUST.......ccccccccccccceccccess Rockford 
LOUISIANA 
JUNG HOTEL. .....cccccccevececevees New Orleans 
HOTEL DE SOTO.......0000 cccccvese New Orleans 
MISSISSIPPI 
HOTEL LAMAR......cccccccccecccccceces Meridian 
HOTEL RIVIERA......2.0000 secccccceccssees Biloxi 
NEBRASKA 
HOTEL PAXTON. ......cccccrecccccecsevees Omaha 
NEW MEXICO 
HOTEL CLOVIS.......ccccccrecccevccsevcees vis 
OKLAHOMA 
OKLAHOMA-BILTMORE...........-- Oklahoma City 


Ps ME cccccccosccccsssseccveces Muskogee 








HOTEL BUCCANEER.. ... Galveston 
HOTEL JEAN LAFITTE . .. Galveston 
CORONADO COURTS........-..+esee0es Galveston 
MIRAMAR COURT...........-+eeeeereee Galveston 
HOTEL CAVALIER.......... -ssececesees Galveston 
HOTEL LUBBOCEK..............-0++ . Lubbock 
HOTEL FALILS...... ...Marlin 
HOTEL GHOLSON.. .. Ranger 
HOTEL CACTUS.... ...-San Angelo 
ANGELES COURT...........0-eeeeeees San Antonio 
A ee 
HOTEL MOUNTAIN LAKE...........-+-+++ Mt Lake 


NATIONAL HOTELS 


HOST TO THE Berea 
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THE MODEL TAILORS 


2308 ELM STREET 7-6057 








































Ship Via the 
Port of Beaumont 


“Where Texas Meets the Sea’ 


y NS 


Intra-coastal canal connections 
with all ports on the Mississippi, 
Missouri, Ohio and other rivers. . 
a MODERN BARGE TERMI- 
NAL equipped to handle and 
house all types of shipping. 


Coastwise and Foreign Shipping 
Handled Through 


Modern Municipal Facilities 


Available Industrial Sites Include 344 
Acres of Deep Water Frontage 


ie 


Write: O. L. CAYWOOD, 
Port Director 


PORT OF BEAUMONT 


R. T. BEHANNON, S. W. Repr. 
Cotton Exchange Building, Dallas 







































Your advertising message can be told more 
effectively, more dramatically with PARKER- 
GRIFFITH illustrations. Modern photographic 
technique, actual advertising experience, artis- 


tic training and a diversified model list assure 


our clients of the finest quality work. 


STOCK PHOTOGRAPHS 


All of these illustrations are from our service files 
which cover many subjects and are available for 
your advertising needs. We'll be glad to show you 


how you can use them profitably. 


PARRER-GRIFFITH 
Mfastrative Photography 
2007 Bryan Telephone 7-3043 
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ARTHUR L. KRAMER, President 
Dallas Grand Opera Association, Inc. 


N inspiring example of civic enter- 
prise is the engagement of the 
Metropolitan Opera Company for a sea- 
son of four operas in Dallas, April 10 to 
12. This will be the only Texas date for 
the organization conceded by everyone to 
be premier giver of lyric drama in the 
world. 

Technically speaking, this will be the 
econd Metropolitan visit to Dallas. Hein- 
ich Conried’s organization brought Wag- 
ver s Parsifal to the Dallas Opera House 
n 1905, presenting the festival drama in 
lefiance of Wagner’s heirs in Bayreuth, 
jermany. But the Metropolitan, in those 
lays, was a private organization with pro- 
lucing rights leased to an impresario by 
he owners of the building at Thirty- 
Ninth, Fortieth and Broadway. It was not 
ntil 1908 that the Metropolitan became 
civic movement under the gratis leader- 
hip of the late Otto K. Kahn. 

Texas, then, has never really known the 
vletropolitan as it has existed for thirty- 
ie years-—-the mammoth cultural phi- 
inthropy of New York. Active efforts to 
ring the Metropolitan to Dallas were be- 
sun shortly after the war. There was one 
nsuperable obstacle. Since 1909 the 
Metropolitan had been visiting Atlanta, 
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| Metropolitan Opera 


Com 2e5 to Dallas 


Ga., each spring under a contract giving 
the metropolis of the Old South veto 
rights on any other engagement below the 
Mason and Dixon line. Year after year 
Dallas put in its bid informally. Year after 
year Atlanta vetoed. 


The agreement lapsed after 1931 but 
for the next few years neither Dallas nor 
the Metropolitan was thinking about an 
opera tour. Dallas was taking its share of 
the depression. The Metropolitan was pass- 
ing the hat to survive. The Metropolitan 
did survive. Small donations, much of it 
raised by radio, aggregated part of the 
sum formerly contributed. The Juilliard 
Foundation came to the rescue with an 
annual grant. The Metropolitan has never 
missed a season, although several were cur- 
tailed. The prosperity of 1936 saw the 
Metropolitan back on its feet, the sub- 
scription lists filled, the rows of standees 
as densely populated as ever. 


The Metropolitan began its tours again. 
Last year it looked as if Dallas’ persistent 
aspiration might be realized. The Met pro- 
jected a trip to Mexico City and Dallas 
might have been made a stopover. But 
the Metropolitan was not yet ready for 
such extensive travel. For one thing, this 
company, with its prestige and reputation, 
cannot afford the usual compromises of 
“road show” outfits. The Metropolitan 
dares not trim chorus or orchestra to save 
railroad fares and salaries. It cannot em- 
ploy collapsible scenery to do duty for 
several operas. Wherever it goes it must 


be the Metropolitan—complete in decors, 
with full complement of chorus and 
orchestra. 

This year the famed opera company de- 
cided to add the Southwestern empire to 
its constituency. The management had 
been watching the business indexes. What 
is more, it had been studying reports of 
show business. The visits of Eddie Cantor, 
Katharine Cornell, Helen Hayes, The 
Green Pastures company, Maurice Evans 
had finally talked Broadway’s language— 
gross receipts. At last, New York heeded 
the somewhat hysterical arguments of 
Texas theatrical critics that Texas was 
one of the greatest markets for Broad- 
way-type entertainment. Here was a so- 
phisticated taste able to appreciate the 
best and never satisfied with less. Here 
were means to patronize these attractions. 

If you pardon the digression, we cite 
the recent appearances of Alfred Lunt and 
Lynn Fontanne in repertoire, of Nelson 
Eddy in song recital, and of Ethel Barry- 
more in a one-day stand of her play, 
Whiteoaks, as amazing testimony of 
Southwestern prosperity. Alfred Lunt 
grossed more than $20,000 in three days 
at the Majestic Theater, Dallas. 

To use his language, “I had a good week 
in New York in three days in Dallas.” 

More than $63,000 was earned by the 
Lunts in Dallas, Fort Worth, Houston, 
San Antonio and Austin. 

Nelson Eddy found two days’ work 
good for $14,300 between Dallas and 


44 John Rossnfield, Ir. 


Amusements Editor, The Dallas News 
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On this page are shown four of the brightest stars of the Metropolitan Opera Company, who 

will sing principal roles in the April 10-12 grand opera season in Dallas. Above: Grace Moore, 

who will be in Manon and La Boheme, and Jan Kiepura, who will be Des Grieux in Manon. 

Below: Elisabeth Rethberg, great lyric soprano, who will be heard in Dallas in Tannhaeuser, 
and Lawrence Tibbett, who will take the role of the venal Iago in Otello. 


Houston, as much as $8,100 in Dallas and 
$6,200 in Houston. Miss Barrymore, 
whose publicity suffered in the more ex- 
citing ballyhoo for the Lunts and Eddy, 
wandered into the Melba Theater, Dallas, 
and out again with almost as much at the 
box-office as was possible. 


Guarantee Quickly Raised 


Why, then, did the Metropolitan seek 
to add’ Dallas to the small list of cities it 
might visit annually? Partly because of 
Dallas’ theatrical record. Partly out of 
fairness. Also because Dallas spokesmen 
had pestered the opera house management 
for almost a generation. So Dallas was 
given a chance. What constituted the 
chance? Instant action towards raising a 
small fortune as a guarantee. The new 
Dallas Grand Opera Association hasn’t 
made public its terms but the assumption 
is that the Metropolitan, itself, must re- 
ceive $15,000 a performance to break 
even. No profit is contemplated. A pro 
rata of local expenses conceivably might 
add $3,000 to the cost of each perform- 
ance. Four performances at $18,000 each 
multiplies into a guarantee of $72,000 for 
the season. 

Amusingly did the Metropolitan man- 
agement inform one of the concert bu- 
reaus that Dallas was asking for certain 
singers but there was considerable doubt 
that the “little Texas city’ could swing 
the deal. There wasn’t the slightest doubt, 
however, in the mind of Arthur L. 
Kramer, one-time Chamber of Commerce 
president and successful Maecenas of Dal- 
las arts. It was Mr. Kramer who had run 
into the Metropolitan proposition. He cut 


short a visit to New York and hastened 
home. He summoned groups of business 
leaders, explained the situation and asked 
pledges for a vast underwriting project. 
Within twenty-four hours he was assured 
of sufficient support to tell the Metropoli- 
tan, ““Come on.” 

Mr. Kramer was attempting to keep the 
Metropolitan season a secret between him- 
self and the underwriters until arrange- 
ments had been completed, a formal or- 
ganization had been created and somebody 
had been empowered to speak. The story 
leaked in New York and sifted into 
Variety, the theatrical trade paper, and 
The New York Times. The local press 


smelled it out and was forced to spill the 
beans. 

This proved to be the most electrify- 
ing news of the kind to be released in 
Texas since the Centennial. For the aggre- 
sive Dallas business element, the Metro- 
politan was a “natural.” The underwriting 
was accelerated by local publication of 
the facts and soon it became only a ques- 
tion of how fast the circulators of con- 
tracts could get around. The underwriters 
quickly met, created the Dallas Grand 
Opera Association, Inc., and elected Mr. 
Kramer president. Other officers are E. P. 
Simmons, Walter Prehn and W. J. Brown, 
vice-presidents; Ben WHabberton, secre- 
tary; F. F. Florence, treasurer. 


Reflects Civic Spirit 


A goal of $100,000 was set for the 
underwriting, a sum from $22,000 to 
$25,000 in excess of the most liberal esti- 
mates of the cost. The idea was that the 
greater the underwriting the less the bur- 
den on each backer in case of deficits. 
Grand opera usually entails deficits. 

The $100,000 mark was passed within 
the first week of the formal organization. 
Underwriting continues at this moment 
with $125,000 in sight. Although the 
season was “in the bag” quite early in the 
game, scores of Dallas business men and 
firms asked to participate. No more cogent 
evidence of civic spirit and cooperative 
assumption of responsibility can be re- 
corded in the annals of municipal enter- 
prise. At the recent annual election meet- 
ing of the Dallas Retail Merchants Asso- 
ciation, a speaker announced the season. 
Before he sat down, voluntary contribu- 
tions to the sum of $5,000 had been 
shouted in. This took place within five 
minutes. A visitor to Arthur Kramer’s 
office told us that a 30-minute interview 

(Continued on Page 12) 
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The Oil Indus try 


Comes 


HE Mid-Continent oil industry be- 
lieves in the old saw that “all work 
and no play makes Jack a dull boy.” 

So, once a year the oil industry has its 
big party. It is naturally held in Dallas— 
the industry’s key city—with the impor- 
ant Dallas Petroleum Club as its sponsor. 

The 1939 party was attended by 850 
persons, club members and their guests. 
And the interest that the Petroleum Club 
party aroused, and the leading personal- 
ities which it attracted, told more about 
Dallas’ leadership as an oil center than 
could have been demonstrated in tens of 
thousands of words. 

Social activities are ordinarily outside 
he scope of interest for Southwest Busi- 
ness, but the Dallas Petroleum Club’s an- 
nual dinner-dance is unique in many re- 
spects. So far as can be determined, there 
s no other similar social event for the oil 
ndustry; no other branch of business or 
ndustry in the Southwest has such a 
»cial manifestation of importance and in- 
nfluence. 

The Dallas Petroleum Club is an active, 
cial organization with approximately 
50 members. It maintains permanent 
juarters on the roof garden of the Baker 
fotel, in downtown Dallas. Members and 
heir guests gather there daily for lunch- 
yn or dinner, and many a far-reaching 
ransaction affecting the petroleum busi- 
1ess in the Southwest has had its origin 
1 the social atmosphere of the club’s 

(Continued on Page 28) 
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Equally important commercially and 
socially, the 1939 party of the Dallas 
Petroleum Club was an unquestioned 
success. Above: Guests in the ballroom, 
awaiting the floor show; below, the oil 
men’s “night in Paris” began at the 
front door; bottom, Parisian atmos- 
phere was recreated at the “sidewalk” 
cafes. Morris Landau photos. 
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January and February construction to- 
tals, with marked increases over the same 
months of 1938, lend further support to 
the belief of many observers that 1939 
will be one of the greatest building eras 
in Dallas’ history. 

The industrial department of the Dal- 
las Chamber of Commerce reports that 
new factories and industrial expansions 
already under construction or definitely 
assured for the near future, have ex- 
ceeded $1,500,000 since January 1—with 
a much greater volume “in sight.” 

Of particular significance in Dallas’ 
current construction program is the fact 
that activity is not restricted to one 
field, but is divided between residential 
and non-residential building with almost 
equal gains in both. 


In January, for instance, the F. W. 
Dodge Corp. reported that construction 
contract awards totaled $3,037,000— 
$1,661,000 for non-residential, $1,312,- 
000 for residential. These totals were an 
increase of 104.8 per cent in non-residen- 
tial construction compared with the Jan- 
vary, 1938 total, and an increase of 123 
percent in residential building. 


Dodge’s February total on construc- 
tion contract awards is not yet available, 
but combined building permit totals for 
Dallas, Highland Park and University 
Park for February showed a 65 per cent 
increase over the total for February, 1938. 
Dodge Reports totals on construction 
contract awards run consistently higher 
than the building permit totals for the 
three cities, because permits are often 
for lower sums than the actual value of 
the contract awards, and also because 
much of the current building activity is 
in the rapidly-growing sections which lie 
outside the boundaries of the three mu- 
nicipalities of Greater Dallas. 


The commercial sales department of 
the Dallas Gas Co. reported that in Jan- 
uary contracts were awarded for 224 
new dwelling units—2.9 miles of new 
homes if each unit had been placed on 
a 60-foot lot, with allowance of 50 feet 





10 


for a street intersection at the end of 
every standard city block. 

This analysis, made from F. W. Dodge 
Reports, showed that 140 homes and nine 
duplex apartments were built for sale 
and 70 homes and five duplexes were 
built for owner-occupancy. These totals 
included 27 homes in the $2,500-$3,000 
class; 42 in the $3,000 class; 58, $4,000; 
49, $5,000; 16, $6,000; four, $7,000; 
six, $8,000; two, $10,000; two, $12,000; 
two, $15,000; and two, more than $15,- 
00. 

The Dallas Power and Light Co. pub- 
lished totals in its Electrical Merchan- 


1939 Onens as Lig 


Above: Coca-Cola’s mammoth syrup 
plant is virtually completed, one of the 
largest industrial developments in Dallas 
in recent years. Opposite page: 1. One 
group of buildings at the Federal prison 
for women, near Dallas. 2. Work starts 
on the $1,200,000 Veterans’ Hospital. 
3. Republic Insurance Company’s new of- 
fice building takes shape. 4. Vanette 
Hosiery Mills rush a $250,000 program 
of plant additions and installation of 
more equipment. 5. The 36-bed clinic and 
hospital of Drs. Sam F. Sparks and 
Marille Sparks nears completion at Ross 
and Bennett. 6. A $750,000 apartment 
housing project in Stevens Park Estates 
is half-completed. 


Ruilding Year 


diser which showed that on January 28, 
665 single-family residences, 69 duplexes, 
six four-apartment buildings, six eight- 
apartment buildings, six twelve-apart- 
ment buildings, and one 18-apartment 
building were actually under construction 
—a total of 753 buildings, 360 more than 
on the corresponding date in 1938. That 
total was the equivalent of 965 single- 
family units—411 more than on the cor- 
responding date of last year. 


The Power and Light Co. report on 
February 25 showed that 699 single- 
family units, 67 duplexes, six four-apart- 
ment buildings, six eight-apartment 
buildings, six 12-apartment buildings and 
one 18-apartment building were under 
construction on that date—the equivalent 
of 995 single family units. This total 
was an increase of 205 over the corre- 
sponding date in 1938. The report also 
showed that 233 single family residences 
and 48 apartment units were completed 
in January, plus 176 single-family resi- 
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dences and 30 apartment units in Febru- 
ary, a total of 487 residential units com- 
pleted in Dallas during the first two 
months of 1939. 

Final approval has been given by the 
U. S. Housing Authority to a $3,500,000 
slum clearance project for Negroes in 
Dallas. This housing program will give 
1939’s construction total a big boost 
later in the year. 

A number of other important build- 
ing projects, both commercial and non- 
commercial, are underway. These include 
several new school buildings for the Dal- 
las public school system, several large 
air-conditioning installations, some of 
which involve additions to buildings; 
and a number of new commercial build- 
ings and remodeling of older ones. 

Among the major construction pro- 
jects in Dallas now are these: 

Fondren library at Southern Methodist 
University, to cost $450,000. 

(Continued on Page 17) 
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TEXAS STATE LIFE INSURANCE COMPANY 
ADMITTED ASSETS 


DECEMBER 3lst, 1938 


$664,612.49 


DECEMBER 3lst, 1937 
$318,291.80 


DEC. 3lst, 1936 


$258,515.78 


DIVIDENDS DEC. 3ist, 1935 CLAIMS 
PAID $216,350.96 PAID 
TO DATE DEC. 3lst, 1934 TO DATE 
$1,952.44 


$47,002.96 


1938 Increase 


$42,646.44 


DEC. 3lst, 1933 
$45.18 
1938 Increase 





i Founded 
in October in 
ASSETS, 108% 1933 RESERVES, 152% 
PAID AND/OR ACCREDITED 
By 
INSURANCE IN End RESERVES 
FORCE POLICYHOLDERS of SUBSCRIBERS ACCRUED 
$ 357,512.00 $ 4,578.00 1934 a $143.00 
$ 9,278.00 1935 
$2,949,904.00 $55,936.00 1936 $ 1,518.00 $215,729.00 
$73,563.00 1937 $ 8,860.00 
$5,253,788.00 $20,840.00 $608,388.00 


$89,649.00 1938 


TEXAS STATE LIFE INSURANCE COMPANY 


OLD LINE LEGAL RESERVE 


TEXAS STATE LIFE BUILDING DALLAS 
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TRUCK TANKS-—wade to your order and ge fale ing 
special needs oy 





4@ A.S.M.E. Code 








ALL TYPES OF WELDED TANKS 
GASOLINE TRUCK TANKS 


DALLAS TANK & WELDING COMPANY 


203 West Commerce Street W. W. BANKS, President Dallas—Phone 2-5513 
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METROPOLITAN 


(Continued from Page 8) 


was interrupted often enough for $5,000 
more to be volunteered for the guarantee. 
The significant thing about this enter- 
prise is that the underwriting has come 
from Dallas business as a whole—retailers, 
wholesalers, manufacturers, bankers, hotel 
men, all—and not just a small group. 

Is all this a sudden eruption of a love 
for muisc? Maybe yes, and maybe no. The 
Dalals and contiguous public is singularly 
music-conscious. For a period of years 
Stations WFAA and WBAP have trans- 
mitted the NBC broadcasts from the 
stage of the Metropolitan on Saturday 
afternoons. Music in general and opera in 
particular are no longer caviar for the 
gentry but pabulum for everybody. 

But a Metropolitan Opera season in 
Dallas is something else. It is a big-figure 
business undertaking, requiring sharp 
pencils and hard heads. The alacrity of the 
response betokened only one thing. In 
Dallas was an acute sense of Metropolitan 
responsibility and a will to invest in it. 

Dallas has a debt to itself and to the 
hundreds of thousands who depend on 
Dallas for cultural opportunity. It must 
pay that debt and chances are even that 
the payment must be made in cash. At 
that, it is a small price for fulfillment of 
civic destiny. By its activities in the fields 
of concert, the drama, motion pictures, 
the graphic arts, night clubs, sports and 
other urban diversions, Dallas has made 
the entire Southwest an attractive place 
in which to dwell. 

Dallas needed only a Metropolitan 
Opera season to complete the set-up. Nou 
it has it. 

The name Metropolitan signifies not 
only a perfection of ensemble but also the 
leading singers of the world. An analysis 
of the projected season proves that the 
Dallas Grand Opera Association has 
bought both ambitiously and wisely. This 
is the prospectus: 

Monday night, April 10, Jules Masse- 
net’s Manon. This opera is by long odds 
the most assimilable masterpiece of the 
French school after Gounod and Bizet. It 
is modernesque inasmuch as it employs a 
truly great work of fiction for a plot. 
The Abbe Prevost’s novel classifies as 
literature. In an 1821 setting, Manon tells 
the story of the beauteous girl whose 
passion for frivolity outweighed all other 
considerations, and of the Chevalier Des 
Grieux, whose passion for Manon made 
him renounce first his rank and then his 
consecration to the priesthood. The Manon 
of the Dallas season will be Grace Moore, 
American girl who has grown to be the 
leading lyric actress of the day in a dozen 
capitals. Des Grieux will be Jan Kiepura, 
handsome Polish tenor who, like Miss 
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"The Longer We Work In Chicago, the More 
We Think of Dallas” 


A news story on the new survey, The Dallas Market, compiled and pub- 
lished by the industrial department of the Dallas Chamber of Commerce, was 
sent to 150 leading business magazines and trade journals. 

The Farm Implement News of Chicago was one of the first to respond 
with the request for a copy of The Dallas Market. It was furnished. In the 
February issue of The Farm Implement News, this comment was made: 

“The Industrial Department of the Dallas Chamber of Commerce has pre- 
pared a handsome booklet accompanied by a large map in which the reasons 
why folk stay in Dallas and love it and get opulent are brought out in figures 
and pictures. The longer we work in Chicago, the more we think of Dallas.” 




















Moore, is quite familiar to movie audi- 
ences. An early picture made in England 
by Kiepura really started the vogue of 
yperatic movies in which Miss Moore 
subsequently triumphed. The burly Les- 
caut will be sung by the talented Aus- 
tralian baritone, John Brownlee. The con- 
ductor will be the Anglo-French Ca- 
nadian, Wilfred Pelletier, who has been 
1eard most recently as a conductor of the 
ord Hour on radio. 

Tuesday night, April 11, Verdi’s 
Otello. This is the last opera but one by 
he composer of I] Trovatore, La Traviata 
nd Rigoletto. In our opinion it’s Verdi’s 
nasterpiece, combining as it does the 
1eavy dramatic synthesis introduced by 
\ichard Wagner and the Italian’s own 
nagical gift at melody. Needless to say 
t is an adaptation of Shakespeare’s tragedy 
f the jealous Moor, Othello. It has been 
iven infrequently because casting is diffi- 
ult. Ofello requires acting ability to 
satch the finest vocalism. We doubt that 
ny other company could provide the 
jual of the Metropolitan’s assignments. 
iovanni Martinelli, tenore robusto, is the 
Mtello. From 1913 to 1920, Martinelli 
inked just below Caruso as the chief 
‘nor of the Metropolitan. Since then, he 
is been, all things considered, the first 
‘nor of the opera house. A noble voice, 
nd splendid acting talent, Martinelli re- 
tains, in 1939, as one of the greatest 
rivileges of the operatic stage. The venal 
igo will be sung in Dallas by Lawrence 
(ibbett, most important baritone on the 
fetropolitan roster, combining, as he 
loes, subtle acting talent and great voice. 
he pathetic Desdemona will be Irene 
sssner, late of Vienna. The conductor, 
‘cording to latest advices, is to be Ettore 
inizza, famed Roman maestro and vet- 
an of operatic seasons in the most re- 
lendent institutions from the Costanzi 
) the Colon in Buenos Aires. 

Wednesday afternoon, April 12, 

agner’s Tannhaeuser. Nowhere in 
sermany is German opera given as well 
in New York by the Metropolitan. This 
presentative Wagnerian work, the 
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master’s first opera in the vein later to be 
known as Wagnerian, employs a cast of 
musical immortals. The eponymous role 
will be sung by Lauritz Melchior, Danish 
tenor who ranks as the foremost of our 
era. Hardly smaller in stature is the 
soprano of the Tannhaeuser cast. Eliza- 
beth Rethberg is one of the great lyric 
sopranos of these times, celebrated for 
both voice and artistic style. Venus, who 
in Wagnerian fashion sings in but one act 
and briefly in another, will be the stellar 
mezzo-soprano, Kerstin Thorborg. The 
baritone to sing the role of the classic 
Wolfram, and, incidentally, to give the 
thrice-familiar ode to The Evening Star, 
will be the imported German, Herbert 
Janssen. Our Koenig Heinrich, otherwise 
the historic sovereign, Henry the Fowler, 
will be Herbert Alsen, another magnifi- 
cent recruit from the better German opera 
houses. He is a basso. The conductor ex- 
pected is Erich Leinsdorf, a veritable 
genius of the baton, a protege of Bruno 
Walter and Arturo Toscanini, who may 
be depended on to drain the last ounce of 
musical value from one of the most revo- 
lutionary of operatic scores. 

Wednesday night, April 12, Puccini’s 
La Boheme. This opera was selected after 
difficulty, the Dallas management insist- 
ing on a contemporary tone to the season. 
Giacomo Puccini, the composer, also wrote 
Tosca, Madame Butterfly and Turandot. 
His La Boheme is, in our conviction, the 
masterwork of his list. 

With La Boheme Puccini captures the 
end-of-the-century spirit of the Parisian 
Latin Quarter in all its zest and poign- 
ancy. Grace Moore will repeat, singing 
this time the role of the consumptive 
cocotte, Mimi, voicing her popular first 
act musical antebiography, the duet finale, 
the lovely aria of Act III, the famed 
quartet and the touching farewell for her 
pulmonary death in the last act. Rodolfo, 
the poet, will be sung by the best lyric 
tenor we can hear, the American Charles 
Kullman. To be anticipated is his first- 
act narrative, beginning, ‘‘our Little Hand 

(Continued on Page 34) 
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WATSON COMPANY 
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NOTHING 
CAN TAKE 





OF 
TERMINIX 


We tell you frankly ...that NOTHING 
CAN TAKE THE PLACE OF TERMINIX 
... Because, you see, our method of ap- 
plication is done with patented high pres- 
sure treating apparatus — AND, more im- 
portant still is the FACT that TERMINIX 
is the one scientific chemical formula for 
insulating and treating against termite at- 
tack. 

Allow us to inspect your property for ter- 
mite infestation, give you a true report, 
and explain our method of application. 
Low monthly payment plan if desired. 


J. V. STEPHEN, Gen. Mer. 
TERMINIX INSULATION 
CORPORATION 


1108 N. Carroll Phone 8-1918 











H. R. PETERS. 


President 


NO MATTER 


What your ENGRAVING 
problems may be—my exten- 
sive experience as a practical 
Photo - Engraver is at your 
service. 


IT PAYS YOU 
CALL ME— 2-2374 
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MARY ETHEL WELBORN 


LUKE B. GARVIN 


LUKE B. GARVIN & CO. 
CERTIFIED PUBLIC ACCOUNTANTS 
AUDITS—SYSTEMS—TAX SERVICE 
Specializing in Accounting for 
OIL PRODUCERS AND OPERATORS 
1610-14 Allen Building Telephone 7-2845 
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Store Interiors and 


Fixtures, Designed by 


laNe| (At SHOW CASE & 


FIXTURE MANUFACTURING CO. 


1907 CEDAR SPRINGS e DALLAS, TEXAS 


Sales Engineers. At YOUR 
sEnvict, NO OBLIGATION 














Don’t Overlook Location 


But location isn't all you'll find here. Offices 
are cheerful and quiet... correct lighting, year- 
round air conditioning, and every feature to 
add to the success of your business day. 


H. H. MOTE, Building Manager 
Phone 7-8865 


GREAT NATIONAL LIFE BLDG. 


1604-06 Main Street 
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Dallas Sculptor Builds 
Display Service 


In an era when showmanship is a requi- 
site for success in all lines of business, the 
Southwestern Display and Advertising 
Service of Dallas has developed a thriving 
business in the construction of exhibits, 
displays, dioramas and similar dramatiza- 
tions of factual information. 

Heading the firm is Curtis Pruett, na- 
tionally recognized sculptor, artist and 











CURTIS PRUETT 


display advertising expert. The firm has 
studios at 1005 Camp Street. 

Mr. Pruett has had 14 years’ experience 
in this field of work. One of his achieve- 
ments was the research and design for the 
official Centennial map of Texas. He also 
designed 15 of the major exhibits for the 
Centennial Exposition, the dioramas and 
other exhibits for the Texas Museum of 
Natural Resources in Dallas, and the 
Natural Resources Exhibit in the head- 
quarters building of the West Texas 
Chamber of Commerce in Abilene. Again, 
when the American Association of State 
Highway Officials held its convention in 
Dallas last Fall, Mr. Pruett built the ex- 
hibits with which the State Highway De- 
partment dramatized its work and pro- 
claimed Texas’ scenic attractions. Mr. 
Pruett studied under the famous sculptor, 
Lorado Taft. 

Mr. Pruett said his firm specializes in 
the research work necessary to proper 
dramatization of factual information. It 
also does a great deal of advertising dis- 
play work for retail stores and other firms. 
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Many of the buildings 
which make the Dallas sky- 
line famous are air condi- 
tioned. Dallas ranks high 
among the air conditioned 
cities of the nation. 


Long Photo 
Copyright, 1939 


Air Conditioning --- Business Builder 


Biersgeeeesor enterprises of every 
type are interested in getting more 
people into their places of business, so 
that sales can be made in greater and 
greater volume. “A bird in the hand is 
worth two in the bush,” might well be 
interpreted by retailers as: ““A customer 
in the store is worth ten on the sidewalk,” 
insofar as cash register receipts are con- 
cerned. 

The rapid strides made in the promo- 
tion of human comfort and efficiency 
through this new art of summer cooling 
—popularly called ‘‘air conditioning” 
have given a strong impetus to business 
expansion in both commercial and indus- 
trial fields. Shrewd business men have 
been quick to see the value of providing 
1 stimulating environment in catering to 
the summer comfort of patrons and cus- 
tomers. Those who pioneered in adopting 
tir conditioning as a business builder soon 
found that it gave a new and powerful 
ittraction to their merchandise, their 
services and their shopping facilities as 
vell as new leverage to their advertising. 
They also discovered that the public re- 
ponded enthusiastically to comfortable 
urroundings, whether it was in which to 
hop, to attend shows, to enjoy foods and 
efreshments or even in which to have a 
ooth pulled. The certainty and speed 
vith which those earlier installations paid 
1andsome dividends during the long sum- 
ner seasons prevalent in Dallas, quickly 
-aused other business men to regard air 
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conditioning as a ‘No. 1 business invest- 
ment” which did much toward the elimi- 
nation of summer slumps—an investment 
which paid for itself in record time by 
increasing volume at generous profit mar- 
gins. 

And now, after a few years in which 
air conditioning has rapidly become a “ne- 
cessity” in attracting summer trade in- 
stead of a “luxury”, retailers of every 
type are beginning to ask: “Just how 
much is air conditioning worth to my 
business?”’ The answer is really very sim- 
ple. Air conditioning is worth as much 
to any business as the profits which can 
be derived from the increased patronage 
and increased efficiencies which it brings. 

Stores catering to the masses find air 
conditioning a most dependable attrac- 
tion throughout the summer months, en- 
abling their merchandising departments 
to maintain sales volumes without resort- 
ing to costly “price reductions” or “spe- 
cial sales” as business stimulants. 

Establishments with a more exclusive 
clientele find it easier to sell in cool, com- 
fortable, well-appointed surroundings 
where patrons can forget physical dis- 
comforts and concentrate their attention 
upon making selections. In such an en- 
vironment it is easy indeed for customers 
to stay for longer periods of time and 


By W. B. Cunningham 


Dallas Power & Light Co. 
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make more and larger purchases. Clothing 
and shoe stores particularly, find that the 
crisp, inviting welcome of conditioned 
air is a magnetic attraction and a definite 
sales building influence, particularly when 
merchandise must be individually fitted. 
In fact, it often proves a genuine aid in 
closing sales by increasing the customer’s 
consciousness of comfort. It creates an 
atmosphere in which weary bodies, hot 
from shimmering sidewalks, become rested 
and refreshed in cool, invigorating sur- 
roundings so that the final hurdle in sell- 
ing is definitely lowered. 

Another equally valuable reaction in 
air conditioned stores and offices is the 
increased capacity for work which it 
brings to all employees. In this type of 
“ever-perfect,” manufactured weather 
which shuts out the noise, dust and heat 
of the street, everyone finds it easier to 
concentrate on the tasks at hand. As a re- 
sult, workers retain their early morning 
alertness throughout the entire day and 
are more inclined to make the most of 
every opportunity. 

In a recent issue of The Dry Goods 
Journal for example, department stores 
from various sections of the United States 
reported their experience with air condi- 
tioning. Their frank answers should be 
of vital interest to businesses of every 
type which engage in catering to the 
public. 

Here is what the Weinstock, Lubin and 
Company store of Sacramento, California, 
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STATEMENT — DECEMBER 31, 1938 
ASSETS 


Bonds 
(U.S. Government, State, County, Municipal, Special School District, etc.) 
F. H. A. Government Insured and Other First Mortgage Loans on Real 
Estate 
(All secured by first liens on real estate as prescribed by law) 
Home Office Property 
(Conservatively valued and revenue bearing) 
Other Real Estate oie 
Policy Loans and Premium Notes 
(Fully secured by Legal Reserve) 
Cash 
Premiums in Course of Collection 
(Premiums due and in course of collection on date of this statement— 
secured by Legal Reserve) 
Stocks 
Interest and Rents Due and Accrued 
All Other Assets 


TOTAL ADMITTED ASSETS 


LIABILITIES 


Death Claims Due and Unpaid 
Claims Awaiting Proof and Approval 
Reserve for Interest and Premiums Paid in Advance 
(Many policyholders take precaution and pay premiums in advance to 
avoid last minute oversight—the Company carries full reserve liability 
thereon.) 
Dividends and Coupons Left with Company to Accumulate at Interest 
Reserve for Taxes 
Reserve for Reinsurance and All Other Items 
Legal Reserve on All Policies $2,717,232.21 
(For protection of policyholders as required by law— 
invested in approve ~ | securities) 
Reserve for Policy Dividends 40,000.00 


Contingency Reserve Fund 51,514.53 
Capital Paid-Up 257,900.00 
Surplus 225,000.00 


Total Amount to Protect Policyholders 


TOTAL TO BALANCE ASSETS 
Insurance in Force $3 


“An Old Line Legal Reserve Company” 


$ 860,470.87 


889,689.14 
414,500.00 


322,661.37 
526,019.69 


133,768.35 
201,399.30 


27,036.87 
33,071.65 
24,264.72 


$3,432,881.96 


NONE 
27,060.81 
23,365.12 


45,131.86 
14,718.44 
30,958.99 


3,291,646.74 


$3,432,881.96 
0,101,808.00 


REPUBLIC NATIONAL LIFE INSURANCE COMPANY 


Home Offices: REPUBLIC NATIONAL LIFE BLDG. 
Jefferson at Bishop DALL 


AS, TEXAS 











OUR LAUNDRY me oe oe ea 
WORK IS = SNOW WHITE LAUNDRY 
RETURNED TO fees 1368 Zang Blvd. 6-0695 
YOU FRESH ern : Kgs 
AS A LILY AND 
WHITE AS A 
SNOW DRIFT 












A COMPLETE 
LAUNDRY AND 
CLEANING 
SERVICE. 
GIVE US 
A TRIAL 
NEXT TIME 
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COMMERCIAL TIR 


508 N. Harwood—Dallas 


Geo. C. Hanes 
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P.O. Box 1018 Dallas, Texas Tel. 7-1966 Alex D. Hudson 
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has to say in regard to air conditioning: 

. We most certainly believe that any 
store located in any section of the coun- 
try that has temperatures in the summer 
which vary from 80 degrees upward, 
should incorporate air conditioning in its 
building. We know for a fact that em- 
ployees working in a store having such 
facilities, give better service to the cus- 
tomer.” The last portion of this state- 
ment betes out a point which many re- 
tailers may not have considered seriously 
heretofore. A recent survey, however, dis- 
closes that among a group of stores, the 
sales efficiency of the personnel varied 
greatly. For example: in some stores, out 
of every one hundred persons entering 
the building, there were only forty sales. 
In other stores equipped with air condi- 
tioning, sales efficiency was so great that 
for every one hundred persons entering 
that store, there were as many as one 
hundred and ten sales. With such a tre- 
mendous variation possible, it stands to 
reason that any improvement which can 
be made to promote and encourage an in- 
crease in sales efficiency of employees is 
of worthwhile importance. 


The C. W. Tribbett Co., Sturgis, 
Michigan, also found that the efficiency 
of workers was greatly improved by the 
installation of air conditioning equip- 
ment. This company reported: “... We 
think no firm can afford any improvement 
more than installing air conditioning 
equipment. It is one of the best invest- 
ments in our business property that we 
have ever made. .. . Shoppers certainly ap- 
preciated it in our store during the past 
summer when temperatures were almost 
unbearable.... Our salespeople did fifty 
per cent more stock work this past sum- 
mer and their individual sales were much 
greater than usual.” 

That the installation of air condition- 
ing brings an increase in the number of 
transactions per customer is indicated by 
a letter from Worth’s, Williamsport, 
Pennsylvania, from which the following 
is quoted: “... Once a customer is in the 
store, she is not in such a hurry to leave 
and quite often makes purchases in more 
departments than she would were she not 
so comfortable.” 

Summing up these advantages of air 
conditioning reveals that there are two 
profit-paying characteristics which in- 
variably accrue to executives who make 
this business investment. First: people are 
more apt to shop about throughout the 
store and are not to prone to come in, 
purchase the single item of immediate 
need and leave. Second: virtually every 
store reporting in the above inquiry, men- 
tioned the improvement which occurred 
in employee efficiencies as a highly profit- 
able factor in itself. 


Certainly in any Southern city, such as 
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HOURS 
8 A.M. to 6 P.M. Evenings by Appointment 
DR. C. B. McKINNEY 
DENTIST 
} Location Over Palace Theatre 
162112 Elm Street 
) Office Ph. 2-6327 Dallas, Texas 
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Your LIGHT 


Don’t risk the result- 
ing inefficiencies from 
eyestrain due to in- 
adequate illumina- 
tion in your office, 
store or factory. 
Phone 2-9321 and ask for Station 
329. Say you want a FREE “Sight 
Meter” test. It’s marvelously accurate! 
Says REDDY KILOWATT 
Your Electrical Servant 


DALLAS POWER & LIGHT CO. 


| Announcing 
| The Nwrye 
| | CLEANING 
_ | EQUIPMENT 









| NOW IN SERVICE AT 

: IDEAL LAUNDRY 

| | & CLEANING CO. 

3 3216 Ross Ave. 
| Phone 3-2141 























| | for Office and Home 
. | Have your rugs cleaned the 


MODERN, Ideal way. No finer 
service in the Southland. 
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Dallas, air conditioning is today a mod- 
ern necessity for progressive businesses be- 
cause of its far-reaching implications. To 
prospective retail customers, it represents 
a promise of merchandise that is kept 
fresh and clean in cool, dustless, filtered 
air—merchandise undamaged by perspira- 
tion in handling and try-ons. To prospec- 
tive clients, it is a guarantee of modern 
efficiency in business practices—an in- 
signia of successful achievement—a sign 
of genuine consideration for the comfort 
of others. And to all far-sighted execu- 
tives in commercial and industrial enter- 
prises, it is a consistent “builder-upper” 
of personnel efficiency which results in 
distinct increases in work accomplished 
without corresponding increases in pay 
rolls. 

Since each air conditioning application 
carries its own individual problems, ex- 
perienced engineers should be consulted 
and all the factors of each particular in- 
stallation properly analyzed before any 
attempt is made to decide upon the type 
of air conditioning system to install. Dal- 
las is especially air conditioning minded 
—ranking high among the air conditioned 
cities of the nation—and Dallas execu- 
tives are indeed fortunate in having the 
services of so many thoroughly experi- 
enced and capable air conditioning firms 
at their disposal. 


1939 Building 
(Continued from Page 10) 

Federal prison for women near Seago- 
ville; total cost to be $1,750,000. 

Veterans’ Hospital on the Lancaster 
Road, adjoining the southern city limits, 
$1,250,000. 

The Stephens Park apartments, $750,- 
000 large scale apartment housing pro- 
ject. 

High schools’ 
plant, $500,000. 

Vanette Hosiery Mills, 
plant and additional equipment, 
000. 

A new warehouse and office building 
for the Julius Schepps Wholesale Liquor 
Co.; a new office building for E. I. Du- 
Pont de Nemours Co.; new office build- 
ing for the Republic Insurance Co.; and 
the Safeway Stores of Texas bakery. 

The Kroehler Manufacturing Co. has 
purchased a site at Maple Avenue and 
Denton Drive for a $250,000 furniture 
factory, which will double the capacity 
of its present Dallas plant and increase 
its payroll to between 250 and 300 work- 
ers. 

The Link Belt Manufacturing Co. has 
purchased a site at Latimer and Pierce 
Streets for a $100,000 plant. 

Realtors, builders and other observers 
believe that Dallas’ 1939 construction to- 
tal will exceed the 1938 total, which 
was the fourth largest since 1924. In 

(Continued on Page 30) 
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Gulf States Bidg. 


LAWYER 
30 YEARS RELIABILITY 


2-4781 




















Chairs for Rent 


FOLDING CHAIRS 


Also Tables With Detachable 
Legs for Conferences and 
Public Meetings 


Cannon Ball Towel 
Supply Company 


Phone 2-9083 


2011 Orange 








OPEN and CLOSE 
GARAGE DOORS 


FROM INSIDE AUTO! 





“THE PHANTOM GUARDIAN” 


The greatest convenience to automobile own- 
ers since the advent of the self-starter. 


WHY GET OUT IN THE RAIN 

to open your garage doors or entrance gates 
when all you need to do is PRESS DASH- 
BOARD BUTTON and have them open for 
you without stopping car? 

CONVINCE YOURSELF by seeing the 

PHANTOM GUARDIAN in operation. 
To Those Interested: A Complete working 
model will be demonstrated to you in your 
home or office without any obligations on 


your part to buy. 


G. H. PETERS 


Texas Dealer 
1714 SEEVER AVENUE 
Phone 6-2634 


Dallas, Texas 











INSTITUTE OF 
“EDUCATIONAL 
| MUSIC 


| 
Music for 


2 
Every Child 


Studios 


in Most Communities 
of the 
Southwest 


Southwestern Headquarters 


4625 Bryan 





DALLAS, TE 


XAS 
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Electrically etched 133-line screen copper halftone. 
Produced by SouTHWESTERN ENGAVING COMPANY OF DALLas Reillian f in 


2102'% Jackson Street — 7-2158 
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Copyright 


1939 by Ltoyp M. Lone 


41714 N. Akard St. — 7-1966 


(Photo from Medical Arts Building, looking to the Southwest) 
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Salutes Life 
Underwriters 


| Realizing, perhaps more fully than 
| the average business man, the im- 
| portant place Dallas occupies in the 
j insurance world ... as the fourth, 
| and possibly the third, largest insur- 
'ance center in the United States, 
/ SOUTHWEST BUSINESS is happy to 
salute a number of Dallas Life Un- 
derwriters who are among those 
leading the parade of these most 
| useful citizens and to quote for sev- 
eral months the tributes paid these 
and their fellow workers by a num- 
ber of prominent men and institu- 
tions. 


Human ‘Bein gs 
‘Dislike Facin g 
Facts 


RUCE BARTON, one of the 
most famous and able writers 
America has ever produced, has 
made one of the clearest and most 
concise statements of his concep- 
tion of life insurance and life in- 
surance agents ever made. He is 
one of the few who puts no sugar- 
coating on the temptations of the 
human race to procrastinate. 
Therein he pays a great tribute to 
life insurance agents when he says: 
“Although my father had talked 
insurance to me from childhood 
and although I had entered busi- 
ness with a full determination to 
increase my insurance if and when 
my circumstances allowed, I never 
took out a single dollar’s worth of 
additional insurance except when 
some insurance salesman managed 
to get into my office, laid the ap- 
plication on my desk, and said, 
‘This is the thing you ought to do. 
Do it now.’ 

“We are a lazy lot, we human 
beings. We procrastinate. We dis- 
like to face facts. 

“Often, in spite of ourselves, 
these insurance men do persuade 
us to do what is best for ourselves. 
I, for one, have reason to be grate- 
ful to them.” 


























































TOM GARNER 
Republic National 
Life Insurance Co. 
Dallas 


<~ 


R. H. DOOLEY 
Connecticut Mutual 
Life Insurance Co, 
Dallas 


LEAKE McCAULEY 

<— General American 

Life Insurance Co. 
Dallas 


ARCH RAMSOUR 

Jefferson Standard 

Life Insurance Co. 
Tyler 


MISS HAZEL 
ROBERTS 
< Pacific Mutual Life 
Insurance Co. 
Dallas 


HARRY M. 
ROBERTS 
Reliance Life 
Insurance Company 
of Pittsburgh 
Dallas 


JOHN A. 
—& MONROE, JR. 
OHS OR 


Great National Life 
Insurance Co. 


Dallas 


GEORGE G. WELLS 

Great Southern Life 

Insurance Company 
Dallas 


€LAUDE MAER 
<— John Hancock Mutual 
Life Insurance Co. 
Fort Worth 


AL A. ROWLAND 
fanager 

The Life Insurance 

Company of Virginia 
Dallas 
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MRS. LILLYE 


“Wg SIMON 
PFE Kansas City Life= 
Insurance Company 


Dallas 


R..B. MEANS 


United Fidelity Life 
Insurance Company 


Huntsyille 


R. A. GRIFFIN 


<=Minnesota Mutual Life 
fnsurance Company 


Dallas 


W. F. BEDFORD 
Midland Life 


Insurance Company 


allas 


FERRIS B. 
Business Mens. 


Assurance Company 


Amarillo 


JIMMIE WATERS 

State Mutual Life 

Assurance Company 
Dallas 


JERRY 
WERTHEIMER 
Indianapolis Life 


tnsurance Company-— 
Da _ 


allas 


. T. (TOM) 
GWALTNEY 
General Agent 
Southland Life 

Insurance Company 

Fort Worth 


CARL BRAZELL 


“ver” idelity Union Lie 
2 Tasurance Company 


Houston 


—f. GORDON. PERRY 


Manager 
American National 
Insurance.Company 
Dallas 
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Life Insurance 
Financial 
“Democracy 


OR twenty years I have been 

trying to interpret life insur- 
ance by describing it in homely 
and common figures of speech. 
have tried to fit it into its proper 
niche in the business of living. 

Thinking of its kindly bene- 
called it, “The 
in the World.” 


Thinking of the manner in which 


ficence, I have 


Greatest Mother 
it distributes its benefits, I have 
called it ““The Nation’s Commu- 
nity Chest.” 

Thinking of its assets as great 
reserves of financial forethought, I 
“The Ever-Normal 
“The 


Great Economic Stabilizer.” I have 


have called it 


Granary of Income,” and 
likened it unto “A Secure Finan- 
cial House,” which shelters me and 
my family. Thinking of its mean- 
ing to the masses, I have called it 
“A Great Financial Safety Zone” 
into which families may flee for 
refuge. 


Life insurance is all of these 
things to me and to you—but to- 
“A Great Financial 
which 64,000,000 


common people have built within 


day I see it as 


Democracy” 


the framework of our political 
democracy—not antagonistic to it, 
not foreign to it—but part and 
parcel of it, much credit for this 
being due life agents. 

democracy is a place where 
“the strongest have no supremacy 
and the weakest need no defense.” 
Once we lived under a tyranny of 
government; we found release in 
the establishment of a political 
democracy. Once we lived under 
the tyranny of death and disability 
and old age, and we found release 
in the establishment of the dem- 
ocracy of life insurance. 


—Paul Speicher. 






















































INDUSTRIAL DALLAS 


ECENT economic and social changes have 

created conditions that are forcing decen- 
tralization of American industry. This decen- 
tralization is taking two forms: First, rapid 
growth of existing and establishment of many 
new regional plants to serve nearby markets. 
Second, breaking up of great factories into 
smaller units, each so situated as to serve a 
well-defined market. 

It is no longer sound business policy to 
attempt to serve the whole Nation from one 
point of manufacture; waste in time, in pro- 
duction and distribution costs is too great. 














BROWN CRACKER & CANDY CO. 


603 Munger 7-8222 


Regional markets are no longer willing to ab- 
sorb these costs in higher prices. They have 
found that they can make the goods they need, 
give employment to more of their own 
workers and effect substantial reductions in 
consumer prices. 

The Southwest is the logical Dallas market 
because it is more economically, more com- 
pletely and more quickly served from Dallas 
than any other point of manufacture. 

In its bid for industries Dallas makes no 
use of artificial inducements, such as tax ex- 


Saltine Soda Cracker, 
Candy and Bakery 
Products 


emptions, free sites, bonuses or stock subscrip- 
tions. States and communities resorting to 
such offers are by their acts admitting that 
they do not possess favorable conditions for 
industry. Dallas bases its case on funda- 
mentals—a large and growing market imme- 
diately at hand, plus favorable conditions for 
low-cost production and distribution. Indus- 
tries that influenced by subsidies of one kind 
or another, forgetting fundamentals, are not 
likely to succeed. Dallas wants no failures, 
has never found it necessary to “buy” an 
industry to which it offered real opportunities. 


Manufacturers of Truck 
and Bus Bodies, Standard 
of the Southwest 


AMERICAN BODY & EQUIPMENT CO. 


Fort Worth-Dallas Pike 


Opposite Hensley Field 


























Waxed Paper, Fold- 
ing Paper Boxes, 
Setup Paper 

Baxes 





Atlas KEYSTONE 
Culvert .. . other 
metal goods. Corru- 
gated Tanks... 
Dr. Pepper Coolers 








POLLOCK PAPER & BOX CO 


2236 S. Lamar 4-4161 











ATLAS METAL WORKS 


P. O. Box 5208 


2-5354 











= 











Factory St. 5-4105 


GAYLORD CONTAINER CORPORATION 


Succeeding Texas Corrugated Box Co., Inc. 


Corrugated and Solid 
Fibre Boxes 
DALLAS F 
SURFACING cr 
> LINOLEUM 





Custom Built 
Inlaid Linoleum 
Floors . . . Made-to- 
Order Shades. 
Guaranteed .. . Best 
Prices in Town 

E. D. Herold, Prop. 


DALLAS FLOOR SURFACING CO. 


Phone 3-8829 











Pipe Coils .. Gear Cutting 
Steam Hammer 

Heavy Forging. . Electric 
and Acetylene Welding 


ROBINSON MACHINE AND FORGE WORKS 


1910 Magnolia St. 


22 


2-4264 


Dallas Museum of 
Natural History 
Cream, Shell and 

Gray Texas 
Limestone 
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TEXAS CUT STONE COMPANY 


5219Maple Avenue 


5-1773 
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New Heater Finds 

National Market 
Within two years the Cirklair Gas 
eater, manufactured by the Cirklair 
-roducts Division of The Folsom Com- 





—_— 











any, Dallas, has gained national recogni- 
ion and semi-national distribution. 

The Cirklair Gas Heater introduced a 
ew air circulation principle that is said 
o be a revolutionary advancement in 
eating efficiency. 

The new principle of heater design and 
peration, covered by several patents, 
1akes it possible to have efficient gas 
eaters in hand-crafted furniture-finished 
msole wood cabinets of smart modern 

sign, portable models, and to set the 
ater units into mantles, bookcases, cabi- 
ets, walls and all sorts of built-in furni- 
ire. Thus, the heating equipment pos- 
sses beauty of design and decorative 
ilue. 

The air circulation created by Cirklair 
as Heater, involving no moving parts, 

the result of a patented and exclusive 
rrangement of ducts. Cold air is drawn 


Viges t of Industrial News 


off the floor, heated and sent circulating 
to every part of a room. Heat-starved 
cold areas are eliminated. Warm air does 
not stagnate in the upper part of a room. 
The floor is warm. Comfortable tempera- 
tures are maintained. Air is kept circulat- 
ing, does not settle and condense on walls, 
furniture and draperies. 

“Fuel consumption is amazingly low 
because there is extremely low radiation 
loss,” said Al I. Folsom, president of The 
Folsom Co. “The fact that Cirklair Gas 
Heaters can be encased in wood cabinets 
without insulation demonstrates that the 
unit itself does not get excessively hot, 
meaning that the heat from fuel is cir- 
culated, not just used to provide radiated 
heat from a small unit. 

“One of the reasons for Cirklair Gas 
Heaters being in large demand even out- 
side natural gas-served areas is the efh- 
ciency with which the heaters burn Bu- 
tane and other liquefied petroleum gases.” 


Lorch Adds Plant to 
Manufacture Sportswear 


Lorch Manufacturing Company’s 
“Hobbies” factory in the Perkins Build- 
ing has been expanded 150 per cent 


ident, and Lester Lorch is secretary-treas- 
urer of the firm. 


Dallasite’s Shoe Design 
Wins Contest Award © 


A shoe designed by L. B. Eastman of 
Dallas, a member of Neiman-Ma2rcus Co.’s 
staff, was awarded first place in a national 
design ccmpetition and has been placed 
in production as a favored shoe fashion 
for women this spring. Mr. Eastman’s 
prize-winning design is pleated pigskin 
pump with a belt and contrasting piping 
of kidskin. It has an open heel. And it is 
reported (the ladies will understand this, 
but we are frank to confess that we 
don’t) that the shoe subtly suggests the 
lines of current skirt fashions. 


Dallas Man Invents 
Tamale Machine 


Mass production of hot tamales—the 
favorite food of Latin America, which is 
also highly popular in the Southwest— 
has been made possible by a Dallasite’s in- 
vention. The inventor is F. L. White of 
White’s Champion Chili Co., 1504 Penn- 

(Continued on Page 30) 





in size since the plant was purchased 
recently from Aronson-Rose Manu- 
facturing Company. The “Hobbies” 
factory has been set up as a separate 
department of the Lorch Manufac- 
turing Company, producing wom- 
en’s sportswear exclusively. A sepa- 
rate sales organization has been cre- 
ated to handle distribution of the 
“Hobbies” line in 26 states. It is 
Lorch’s third apparel factory. The 
others are College Campus, manu- 
facturing wool and silk street 
dresses, and Sandra Lynn, producing 
a lower priced line of wool, silk and 
cotton street dresses. A. Lorch is 








KEEP Your HOME 
FREE from 
Cooking Odors! 


Vent-A-Hood removes 
food odors, steam and 
greasy vapors from your 
kitchen BEFORE they in- 
vade the living room and 
other parts of the house. 
Pays for itself in savings 
of cleaning and redeco- 
rating costs. Sold by utili- 
ties, department stores 
and range dealers. 


Made by 
The 
Vent-A-Hood Co. 


2808 Commerce Street 
DALLAS TEXAS 








president, Horace Hirsh is vice pres- 












Pi 


PRATT 


P. O. BOX 1134 





BRYAN AT ERVAY 





FACTORY .. Wholesale Only 
PAINT & VARNISH CO. 
DALLAS 
E DOWNTOWN GENERAL STORE 


PRATT PAINT & PAPER CO. 





PRATT'S 
“Proven Quality” 
PAINTS 
VARNISHES 


CLIMATICALLY 
CORRECT 
FOR EVERY MONTH 
IN THE YEAR 


TELEPHONE 5-9906 


TELEPHONE 2-4893 


















MANUFACTURERS OF NEON SIGNS 


OUTDOOR ELECTRIC ADV., Inc. 


229 CEDAR SPRINGS 


7-8575 DALLAS 
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Aw you getting ext to people thru 
your advertising . . . gaining their con- 
fidence . . . persuading them to buy your 
service or goods because of you and what 
you put into your goods or service? 


Howdy, 

F ) dl! 
Pen . We ask that question because if the 
answer is “no!” ... we can do you a lot of 


good. That’s the kind of stuff we make advertising of . . . that is, 
if you’ve got something. We’re willing to match our time against 
yours to talk it over... are you? Call 7-2913 and we'll come a 
runnin’. 


FRANK STANLEY 


CALDER & CAMPBELL 


ADVERTISING AND SALES COUNSEL...LINZ BUILDING... DALLAS 











| 
| 
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REPUBLIC INSURANCE COMPANY 


DALLAS, TEXAS 


Is Over 35 Years Old and Goes into the New Year Larger and 
Stronger Than Ever Before 


Our agents in every town are qualified to render insurance service 
to the Business Interests of the great Southwest 

















TIRE COST CUT IN HALF 


Save your tires by letting us apply a new Haw- 
kinson Tread, and obtain new tire mileage 
over again 
Telephone 7-2614 
MESSMORE & MARTIN, INC. 


2421 Main Street Dallas, Texas 


TWENTY-FOUR HOUR SERVICE 


BEFORE We Call for and Deliver 











"HEAD THE PEP SQUAD" 
ENERGY is when Health Registers 


FeAl Heath, 


MEANS... 


Mental Happiness. Let us help you restore and preserve your 
health by our modern methods. 
For Appointment, Call 2-5703 


DR. A. E. COSTON MRS. CLETA JONES 
Chiropractor 312 ANDREWS BLDG. Colon Therapy 
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Dallas Beats State in 1936-38 
Retail Trade Record 


HE three-year record on retail busi- 

ness, 1936-1938 inclusive, indicates 
that Dallas has fared relatively better 
than the state as a whole. 

The Bureau of Foreign and Domestic 
Commerce reports that in 1936 Dallas 
independent retail stores reporting to the 
bureau showed a 24.9 per cent gain over 
1935; that in 1937 it showed a 1.4 per 
cent increase over 1936; and that in 1938 
the decrease from 1937 was only 5.3 per 
cent. Thus, for the three-year period, 
Dallas has shown a net increase of ap- 
proximately 24.1 per cent over the 1935 
volume. 

For Texas as a whole, the Bureau re- 
ports that a 17.4 per cent increase over 
1935 was registered in 1936; that in 1937 
it showed a 1.4 per cent retail store, plus 
a 5.3 per cent gain in 1937 compared 
with 1936, with a 6.6 per cent decrease 
for 1938 in comparison with 1937. Thus, 
the net increase for the state as a whole 
was approximately 15 per cent, as com- 
pared with Dallas’ net increase of ap- 
proximately 24 per cent. 


Insurance Firm Shows Big 
Increase 


January-February combined paid life 
insurance and annuities for the E. F. 
White Agency of the Connecticut Mu- 
tual Life at Dallas showed a one hundred 
per cent increase over the same months 
of 1938. 

The Dallas agency percentage of gain 
was one of the largest in the United 
States, officials said. Leading individual 
producers for the two month period in- 
clude R. H. Dooley and Ed C. Stradley 
of Dallas, Perry A. Duncan of Waco, J. 
W. Barton of Kilgore, E. Y. Brown and 
Ralph Beal of Fort Worth and R. M. 
Boyd of Abilene. 


Department stores in Dallas and other 
major Texas cities reporting to the Dal- 


las Federal Reserve Bank showed that 
Dallas stores missed last year’s dollar sales 
total by only 2.5 percent. While Dallas 
showed a decrease of this amount, the 
department stores in the other major 
Texas cities registered a gain of 0.1 per- 
cent. However, the total showing for the 
district was a decrease of 1.3 percent. The 
same department stores for the week 
ended February 18, in comparison with 
the same week of last year in Dallas, 
maintained the same dollar volume; while 
in Houston, Fort Worth, San Antonio, 
and El Paso combined there was a gain of 
7.2 percent. The total district, therefore, 
showed a gain of 3.6 percent. 
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IFFICERS AND DIRECTORS of the 


Dallas Chamber of Commerce 


wenty-one men, nominated and elected by members of the Chamber of Commerce, comprising the board of directors, meet 
ekly to determine policies and receive reports on the organization’s work. The directors and executive officers are shown 


low: 


NATHAN ADAMS 
President 
First National Bank 


TOM P. ELLIS 
, Smith and Company 


IENRY S. MILLER 
Realtor 


ED W. ROBINSON 
General Manager 
1 Borden Company 


OUTHWEST 


J. B. ADOUE, JR. 
President, National Bank 
of Commerce; President, 

Chamber of Commerce 


HOLMES GREEN 
Treasurer 
W. A. Green Company 


HARRY S. MOSS 
President of H. S. Moss 
Petroleum Company 
Vice-President Chamber 
of Commerce 


CLYDE L. STEWART 
Division Commercial Supt. 


S. W. Bell Telephone Co. 
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A, H. BAILEY 
Pres.-Genl. Mer., Higgin- 
botham-Bailey-Logan Co.; 

Vice-Pres., Chamber 
of Commerce 


KARL HOBLITZELLE 
President 
Interstate Circuit, Inc. 


J. B. O'HARA 
President 
Dr. Pepper Company 


ERNEST R. TENNANT 


President 
Dallas National Bank 


1939 


PAUL CARRINGTON 
Attorney, Bromberg, 
Leftwich, Carrington 

and Gowan 


D. A. LITTLE 
President 
Magnolia Petroleum Co. 


B. B. OWEN 


Loans 


J. BEN CRITZ 


V.-Pres. & General Mar. 


Chamber of Commerce 


L. B. DENNING 
President 
Lone Star Gas Company 


A. M. MATSON 
Managing Director 
Butler Brothers 


JOHN E. OWENS 
Vice-President 
Republic National Bank 


C. J. CRAMPTON 
Executive Secretary 
Chamber of Commerce 


(On leave since April, 
1938 to i 
postmaster in Dallas. 


serve as acting 
) 


HENRY DORSEY, JR. 
President 
Dorsey Company 


B. F. McLAIN 
Secretary-Treasurer 
Hart Furniture Company 
Vice-President Chamber 
of Commerce 


CHARLES B. ROBERTS 
Manager, S. W. Zone 
Sears Roebuck Company 


E. J. GANNON, JR. 
Vice-Pres., First National 


Bank in Dallas; Treasurer, 


Chamber of Commerce 


25 





Dallas Firm Builds Truck and Bus Bodies 


—S———— 


BUS BODIES. 


ro 


“hede) ts 


bodies, fire trucks, refrigerator truck bodies, stage bodies, 
school buses and all-steel buses, truck extensions and six-wheel 
units. It also maintains equipment for repairs on all heavy car- 
riages. The firm was founded in 1920, and associated with 
their father in the business are H. A. Richeson and W. A. 
Richeson. The general and sales offices are located in the Grand 
Prairie plant. 


Shown above is the American Body and Equipment Com- 
pany plant near Hensley Field, two miles east of Grand Prairie 
on the Dallas-Fort Worth highway. The plant occupies five 
acres of ground, with a building 500 feet long and 65 feet 
wide, and employs 75 workers. A. A. Richeson is owner of the 
firm, which manufactures truck and bus bodies, ambulance 











MORRIS A. BERNS Music Institute 


Expands Rapidly 


























ADVERTISING AND DISPLAY 


14204 WOOD STREET 
TELEPHONE 2-4637 








Advertising Displays Complete Store Layouts Convention Booth Service 
Advertising Mirrors Price Tickets Wood-Glass-Metal Signs 
Display Mirrors Decorative Flowers Cut-Out Letters 

Display Mouldings Frostee Sno Auto Plates 

Show Cards Process Displays Nail Aprons 

Display Materials Decalcomanias Tire Covers 

Window Backgrounds Cello-glass Signs Potato Chip Display Racks 





os 
ESTIMATES AND DESIGNING AT YOUR SERVICE . . . NO OBLIGATION 




















AMBASSADOR Shown above is the Dallas headquarters 


of the Institute of Educational Music at 
HOTEL 4625 Bryan Street. The Institute has some 
70 studios in Texas cities, with specialists 


Walking distance to business center . ‘ . : 

Pele in musical education in charge of each 

and theatrical district and yet far 
enough away for quiet comfort. 


ROOMS OR APARTMENT SUITES The number of air express shipments 


New and Modere from Dallas in January showed an in- 
crease of 19.7 per cent over the total for 
January, 1935, according to E. L. Head, 
agent for the Railway Express Agency. 
The number of rail express shipments 
showed a decrease of 1.5 percent from 

WEEKLY OR MONTHLY RATES the January, 1938, total. The decrease 
TELEPHONE 2-9003 H. B. DUNN, Manager was attributed entirely: to the new postal 
rate on books. 


studio. 


Air Conditioned Grill . .. Excellent Food . . . Garage . . . Beauty 

Shop ... Valet .. . Full Hotel Service . . . Rooms Have Ceiling 

Fans .. . All Outside Exposure . . . The Ambasador Adjoins 
Beautiful Sullivan Park. 
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Youthwest Executives Among the Members of 
The DALLAS CHAMBER of COMMERCE 


HIS is the first of a series of pages to appear each month in SouTHWEST BusINEss, presenting members of the Dallas Cham- 
ber of Commerce. You will recognize these men as civic leaders in every kind of business and profession. They are the men to 
om much credit is due for unselfishly giving much of their time for civic advancement to Dallas. It is men like these who find 
ne in their busy business days of life to serve on the many important committees that carry on the strong work of your Chamber 
Commerce. We are proud to present this month these pictures below: 


THEO. P. BEASLEY 
’res.-Genl. Mgr. Republic 
National Life Ins., Co., 
Republic National Life 

Life Ins. Building 


GRAHAM PAYNE 
Paynes-Cowan Company 
Santa Fe Building 


RALPH J, POWERS 
ager, Ins. Dept., Wright 
itus Co., 2100 Bryan St. 


*TEWART R. RIVERS 
ager, E. C. Palmer & Co., 
Ltd., 421 Lacy Street 
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FRED J. BENNETT 
Sec.-Treas., Genl. Mgr., The 
Blue Diamond Company, 
2722 Logan Street 


E. H. PERRY, JR. 
Pres.-Treas., Southwest Tablet 
Mfg. Co., 2501 Cleveland 
treet 


J. EARL PRESLEY 
J. Earl Presley Finance Com- 
pany, 2201 Main Street 


FRED M. ROACH 
Roach Paint Company, 
417 N, Harwood Street 
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JOHN B. DONOVAN 
Pres., Morten-Davis Co., 
Jackson and Austin Sts. 


J. BOYD PHILLIPS 
3204 Stanford Street 


CORWIN QUINN 
Distributor 
United Autographic Register 
Company, 300 Stewart 
Building 


W. M. ROBERTS 
Sec.-Treas., Southwest Sales 
Co., Inc., 2412 Coombs St. 
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N. V. LANGSTON 
Supt. Home State Life Ins. 
Co., Tower Petroleum 
Building 


MAURICE POLAKOFF 


Manager, Lion Auto Parts & 


Mfg. Co., Inc., 2214 Main 


I. J. RAMSBOTTOM 

Manager, Baker Brothers 

Nursery Company, 5404 
Preston Road 


H. O. ROBERTSON 


Cozzens-Robertson Secretarial 


School, 419 Wilson Bldg. 


JOHN PARKS, JR. 
Manager, Central Transfer & 
Storage Company, 2639 
Elm Street 


L. E. POWELL 
Powell-Jobnson Printing Co. 
1608 Wood Street 


EARL E. REYNOLDS 
Wurlitzer Manufacturing Co., 
4116 Live Oak Street 


PETER SCHUTTE 
Manager, Adhesive Mfg. 
Corp., 2226 Griffin St, 
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Oil Industry 


(Continued from Page 9) 

quarters. It is the daily meeting place for 
the leaders of the Mid Continent oil in- 
dustry, and if an independent operator, 
geophysicist, lease broker, drilling con- 
tractor, or executive of one of the major 
companies is in the city he can probably 
be located at some hour of the day in the 
club’s quarters. 

The club membership and the roster of 
officers and directors read like a Who’s 
Who of the petroleum industry in the 
Southwest. 

Dallas’ strategic location—virtually the 
geographic center of the Mid Continent, 
and at the density of production of all its 
far-flung oil and gas fields—makes it the 


permanent key city of the industry. 

Year by year, its importance to the in- 
dustry is increasing, and more and more 
independent operators, geophysicists, lease 
brokers, royalty owners, equipment and 
supply firms and others connected with 
the industry are numbered among Dallas’ 
population. 

The Dallas Petroleum Club is a major 
factor among the numerous advantages 
which make Dallas a desirable city of res- 
idence for oil men. It provides a place 
where they can meet and associate with 
other leaders in the same line of business. 
In a new industry, still lacking the soli- 
darity of maturity, an organization like 
the Petroleum Club is a powerful welding 
force, and any city with such an organ- 





BARROW, WADE, 


(Established 1883) 


Accountants and Auditors 


GUTHRIE & CO. 
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ization would naturally wield a great in- 
fluence in the industry. 


Oil men like Dallas also because of its 
convenience as operating headquarters: 
they can reach virtually every field in the 
Mid Continent area—which accounts for 
75 percent of the United States’ petro- 
leum production—in two to 14 hours 
travel, and Dallas’ central location en- 
ables them to operate from here in a 
number of fields with minimum incon- 
venience. In addition to these advantages, 
Dallas offers the residential environment, 
the schools and colleges, cultural and 
amusement facilities which oil men de- 
mand. 

So, the Dallas Petroleum Club has be- 
come a symbol of those assets which have 
made Dallas the permanent key city of the 
oil industry. Its annual party this year 
was a striking demonstration of this lead- 
ership. 

All the facilities of the Baker Hotel’s 
mezzanine floor, including the vast Crys- 
tal Ballroom, were utilized for the party. 
Its theme was “A Night in Paris.” 

The more Bohemian side of Paris, with 
its Apache dancers, was presented in vari- 
ous rooms. The cafes and restaurants pro- 
vided the epicurean treats for which 
France is as famous as it is for entertain- 
ment. 


Supper was served and guests danced to 
the music of Phil Le Vant’s orchestra. An 
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we welcome business borrowers 


Such loans are profitable in three ways, to the borrower, to the community in which 
the borrower does business, and to the bank. Anyone interested in the production, | Pal 
distribution, or merchandising of goods may look to this bank confident that they will th. | 
receive helpful cooperation in all sound business undertakings. 


First NATIONAL BANK 


IN DALLAS  memser FEDERAL DEPOSIT 


If your business requires additional working capital 
for seasonal purposes, additional inventory or other 
constructive uses, you will find us responsive to your 
problems and eager to meet your credit needs. 
Lending money to responsible business concerns is 
a vital function of this bank. We invite loan con- 
ferences, because we want to make commercial 
loans and will be glad to discuss your plans with you. 


INSURANCE CORPORATION 






NATIONAL 
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Oak Cliff Bank in New Home 

















Shown above is the architect’s drawing 
1 the newly completed Oak Cliff Bank 
id Trust Company building at Jefferson 
id Madison Streets, erected and fur- 
shed at a cost of approximately $100,- 
10. The building is of Austin limestone 
ith granite base trimmings. The large 
itrance doors are of aluminum. Walnut 
nd formica fixtures have been installed 
n the main banking floor. Among the 
istomer COnveniences are a women’s 
unge, coupon booths, drinking foun- 
ins and a night depository vent. The 
itire structure is air conditioned. 


The bank’s safe deposit vault has all 


yur-and-a-half floor show was staged by 
eorges Mur and Gretchen Lys. 

Guests departed unanimous in their ex- 
ressions of enjoyment of one of the most 
nusual social events ever held in the 
vuthwest. Visiting executives of the oil 
dustry left with a strong impression of 
dallas’ greatness as a petroleum center. 
nd Dallas business and industrial leaders 
ho had been the club’s guests had a 
eper understanding of the oil industry’s 
tal role in the growth and progress of 
le city. 

The arrangements committee, which 
insported the Mid Continent oil indus- 
y to Paris for a party which indirectly 
lvertised Dallas as the most important 
ty to the industry, consisted of William 

Irish III, Theo F. Morton, H. H. 

ourse and C., J. Paine. 

Carl A. Young is president of the Pe- 
oleum Club, John B. Cowden is vice 
esident and Frank I. Brinegar is secre- 
ry-treasurer. Directors include Jake L. 
amon, Ray E. Hubbard, William D. Mc- 
se, George A. Hays, Jr., C. A. Lester, 
C. Karcher, T. A. Knight, Elmer F. 
shmidt, Eric G. Schroeder, L. S. Sinclair, 
ir. Young and Mr. Cowden. 
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the newest protection features. The base- 
ment in the new building provides 2,300 
square feet of floor space for record vaults 
and stationery rooms. 

With a capital structure of $100,000, 
the bank’s deposits on December 31, 
1938, totaled $2,428,591. R. D. Suddarth 
is president of the bank; James M. 
Cumby, Charles R. Moore and A. B. 
Moore are vice presidents; Gus Cook is 
cashier, T. Y. Hill is assistant vice presi- 
dent; R. C. King, James C. Dycus and 
T. J. Hutchison are assistant cashiers and 
§. M. Batchelor ‘is auditor. 


Opportunity 


The Industrial Department of the Dal- 
las Chamber of Commerce is in touch 
with a large concern interested in opening 
a sales office and warehouse in Dallas. The 
company is seeking the services of a man 
experienced in its line, which is selling 
direct to large consumers, factories, public 
schools, office buildings and similar insti- 
tutions, to assume the direction of its pro- 
posed Dallas branch. Persons meeting these 
requirements and interested in this oppor- 
tunity should contact the Industrial De- 
partment in person. 





INVESTMENTS INSURED 
UP TO $5,000 
Dallas Building & Loan 


Association 
1411 Main St. Phone 2-9377 


Member Federal Home Loan Bank System 











FINE LUMBER % 


FOR A GOOD BUILDING 


PRE-SHRUNK—K. D. (KILN DRIED) 
DENSE TEXTURE 


Compare Our Quality Lumber 
No Home Is Stronger Than Its Frame 


BREWINGTON 
LUMBER COMPANY 














Beautiful, substantial and modern, 
the Allen Building stands clear on 
all sides for light and ventilation. 
Equipment, service and reputation 
unsurpassed. Conservative in ten- 
ant selection. 


ALLEN BUILDING 


Commerce and Erv 


a 
R. R. WILSON, Bldg. Mgr. Sein 2-9296 
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and Terminal Warehouse Co. | 
(Established 1875) | 


2nd Unit Santa Fe Building 


Warehouse, Office and Display Space 
Moving—Heavy Hauling—Packing 
Agents for: 

H. & N. T. Motor Freight Line 
Lone Star Package Car Co. | 
Dallas-Fort Worth Motor Freight Lines 
Allied Van Lines, Inc. 
Phone 2-711! 
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A LIFE INSURANCE MAN 





THEO. P. BEASLEY 
Pres. and Gen. Mar. 


THOMAS M. MOTT, 
Secy. and Actuary 


DALLAS, 


Ce FU 
AND E 


DOES NOT LIVE BY BREAD ALONE 
— But his days are made happy and lengthened by: 


1. Prompt Policy Issuance 6. Multiple Policy Forms 

2. Claims Paid Quickly 7. Non-forfeitable Commissions 
3. High Renewal Ratios 8. Career Agency Contracts 

4. Fruitful Prospecting Plans 9. Rapidly Growing Company 
5. Registered Policy Service 10. Agency-Minded Management 


REPUBLIC NATIONAL LIFE 


INSURANCE COMPANY 


HOME OFFICE 










RNITURE 
QUIPMENT 


PHONE 71-8585 


oak 
merce SUPPLY CO 


1521-23 COMMERCE STREET 





WART 
MPANY 


DALLAS 















CONDENSED FINANCIAL STATEMENT OF 


PIONEER AMERICAN LIFE INSURANCE CO. 


DALLAS, TEXAS 
AS OF DECEMBER 31, 1938 


ASSETS 





Cash 

(On deposit and subject to check) 
First Mortgage Loans 

(Secured by first liens on Real Estate) 
Real Estate 

(Improved properties including 11 story Home Office Building) 
Policy Loans 

(Loans against cash values of policies) 
Premiums Due and Deferred 

(In course of collection and secured by legal reserve) 
Interest Due and Accrued and Other Assets 


Total Admitted Assets 
LIABILITIES 





Legal Reserve for Policyowners 
(A legal requirement all invested in approved assets) 
Death Claims Due and Unpaid 
Interest, Rents and Premiums Paid in Advance 
Reserve for Taxes and Other Liabilities 


Total Liabilities 

Surplus Funds and Capital: 
Voluntary Contingency Reserve 
General Surplus and Capital 


INSURANCE IN FORCE 





Life : 
Double Indemnity 


$ 117,149.76 
726,152.00 
389,692.14 
274,813.23 
103,834.21 

10,606.42 


$1,622,247.76 


$ 


-_ 


,130,919.00 
None 
14,199.27 
21,931.78 
$1,167,050.05 


$ 75,000.00 


380,197.71 455,197.71 


$1,622,247.76 


$12,227,158.00 
3,798,071.00 





INDUSTRIAL NEWS 


(Continued from Page 23) 
sylvania Avenue. Mr. White recently per- 
fected and patented the machine, which 
is in operation in his canning plant. Auto- 
matic in every detail, the machine is 
capable of capacity production of 500,000 
tamales in an 8-hour day. Food ingredi- 
ents are assembled in a large overhead 
container, passing down to the paper- 
wrapping machine which wraps three at 
a time. The tamales then pass through 
rapidly moving knives, which separate 
them, on to a conveyor. The conveyor 
deposits them in a canning machine. The 
tamale machine is constructed of stain- 
less steel and is powered by electricity. 
Traditionally, the hot tamale is wrapped 
by hand; by Mr. White’s process it is 
never touched by the operator’s hands. 


















Bleeding Bait Wins Big 
and Ready Market 


More than 10,000 lures have been pro- 
duced by the Bleeding Bait Manufactur- 
ing Co., 3404 Main Street, and accumu- 
lated orders after two months of produc- 
tion were reported to exceed 80,000. 
Founded last fall by a group of Dallas 
men, the firm started active production 
about the first of the year. Its bait is a 
dowagaiac, in which the fisherman can in- 
sert a capsule also manufactured by the 
Dallas firm. When the lure strikes the 
water, the capsule dissolves, leaving be- 
hind the dowagaiac a blood-like red trail. 
The lure is also made in such manner that 
it behaves—as well as looks—like a 
wounded fish in the water. The Bleeding 
Bait Manufacturing Co. of Dallas owns 
the patents and controls exclusive rights 
to the “bleeding” lure. It also claims the 
distinction of being the only fish bait 
manufacturer in the South or Southwest. 

























1939 Building 

(Continued from Page 17) 
1938, F. W. Dodge Corp. reported, con- 
struction contract awards in Dallas to- 
taled $21,497,000, the third consecutive 
year in which contract awards in Dallas 
had exceeded $15,000,000, and the larg- 
est total for any year since 1929. 





















Futiy-Paip INVESTMENT 
CERTIFICATES IssUED 
$100 to $5,000 


Insured by Federal Savings and Loan 
Insurance Corporation, Washington, D.C. 
CURRENT DIVIDENDS 4% 


METROPOLITAN BUILDING 
&é LOAN ASSOCIATION 


1400 MAIN STREET 
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P eoyale 
Payroll 


INETY-FOUR new concerns lo- 
cated in Dallas during February, 

he largest number for any one month 
nce November, 1937. Included in the 
st were sixteen branches of sectional or 
:tional concerns, the largest number in 
iis classification since May, 1933. Sev- 
al important expansions of existing in- 
istries were established during the month 
id eleven new manufacturing plants 
ere announced, so that February con- 
ibuted more to the city’s industrial 
-owth than any month in recent years. 
mong the new concerns were the fol- 
wing: 

fanufacturing: 

A-L Cabinet Shop, 121 South Lan- 
ister Avenue. Cabinet makers. 

Century Furniture Studio, 4420 Elm 
treet. Custom-built furniture and up- 
yIstering. 

Dallas Bean & Seed Cleaning Co., 1718 
eonard Street. 

The Dallas Parade, 1413'% Elm Street, 
oom 14. Publishers. 

Old Gold Kitchens, 123 North Haskell 
i\venue. Chili manufacturers. 

Orogold Company, 2100 Jackson 
treet. Beverages. Affiliated with Fresh 
range Juice Company. 

Peerless of America, Inc., 2218 North 
larwood Street. Refrigerating and air 
ynditioning equipment. Dallas plant to 
1ake fin coils and other equipment for 
istribution throughout Southwest. Home 
fice, Chicago. 

Lou Peters Uniform Manufacturing 
0., 1703'%4 Live Oak Street, Uniforms. 
Southwestern Advertising & Display 
ervice, Inc., 1005 Camp Street. Adver- 
sing displays. 

Woodcraft, Inc., 1708 Sanger Avenue. 
YVood products. 

Zum-Berge Manufacturing Company, 
22 Construction Building. Manufactur- 
‘s of underreamers for use in foundation 
ork. 
Nholesale and Branches: 

Carter’s Ink Company, Second Unit, 
inta Fe Building. Home office, Boston, 
{assachusetts. 

William Chalmers, 207 Browder Street, 
.0om 905. Cosmetics. 

Dixie Supply Corporation, 918 Fair- 
iew Street. Laundry supplies. 
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Graphic Review of Dallas Business 
Business Indices, January, 1939 compared with January, 1938 





CONSTRUCTION CONTRACT AWARDS 
(TOTAL)* 


$3,037,000 
$1,421,000 


1939 +113.7% 


1938 








NON-RESIDENTIAL CONSTRUCTION 
CONTRACT AWARDS* 


$1,661,000 +104.8% 


1939 
1sag $811,000 





RESIDENTIAL CONSTRUCTION 
CONTRACT AWARDS* 
$1,312,000 


1939 + 123% 


1938 $588,000 





BANK CLEARINGS 
$223,951 ,000 +3.6% 
ESM 





1939 
1938 $2!5,980,000 








BANK DEBITS 


$246,274,000 —3.8% 


1939 
193g $256,064,000 








STREET RAILWAY PASSENGERS 


1939 5,213,483 +5.8% 


1938 4,928,764 ok 
uh HL 


AMMA 








INDUSTRIAL CONSUMPTION OF 
NATURAL GAS 


1939 519,088 C.F. 


sich ilteditnoes a = 
QIUUIINIUVEUUONUUUUUINQUUUUUURLU000 000000010 


+1.2% 








INDUSTRIAL CONSUMPTION OF 
ELECTRIC POWER 


2,653,523 K.W.H. —7.3% 


1939 
1938 2,863,279 K.W.H. 


POSTAL RECEIPTS 


1939 $367,184 


1938 $331,074 
au 








TELEPHONES 


1939 90,465 


193g 85,059 








ELECTRIC METERS 


1939 83,024 


1938 79,763 








GAS METERS 


1939 79,678 


1938 75.950 








WATER METERS 


1939 74,534 


71,528 
1938 HNN 








NEW CAR REGISTRATIONS 


| 
1939 ad 


1938 965 


+35.6% 








REAL ESTATE TRANSFERS (Number) 








ne tae 4.32% 
1938 999 

AIR MAIL POUNDAGE 

1999 56:689 422% 
1938 pn ll 








VALUE OF REAL ESTATE TRANSFERS 


1939 $2,382,531 +10.8% 


1998 $2,149,810 











*From F. W. Dodge Reports. 
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L. F. Grammes & Sons, Inc., Allen 
Building. Metal specialties—premium 
goods, etc. Home office, Allentown, Pa. 

The Hafer Company, 707 South Ervay 
Street. Manufacturers’ representatives, 
handling hardware, automotive and elec- 
trical lines. 

Hamilton Caster & Manufacturing Co., 
Southland Life Building. Industrial 






1939 


trucks. Home office, Hamilton, Ohio. 

Home Servicing Company, 2235 Cedar 
Springs. Contractors’ stone. 

Hospital Liquids, Inc., Second Unit, 
Santa Fe Building. Serums, etc. Home 
office, New York. 

O. S. Hurley Produce Co., 2112 Cadiz 
Street. Wholesale produce. 

(Continued on Page 32) 
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49 Y ears in Dallas” 


‘LVCWESI 


REALTORS 


Our 49 years experience in handling 

Real Estate in Dallas enables us to give 

quick and efficient service in filling 
your needs. 


We Specialize in Industrial Property 
1209 Main St. @ Phone 2-4366 














Add Zest to 
Every Meal 


WITH 


Dentler Waid 


FOOD PRODUCTS 


| 6 Delicious Foods 


RELISHES e POTATO CHIPS 
PICKLES @ SALAD DRESSING 
AND OTHER FINE PRODUCTS 


DENTLER MAID 
Food Products Co. 
° DALLAS ° 











HEDGECOCK 
3) A TEXAS 
hea jsrirurion 


—__, 





HEDGECOCK S18:c18,u0"8, 
2827 COMMERCE ST DALLAS 
OUT WHERE YOU CAN PARK 



































PEOPLE AND PAYROLLS 


(Continued from Page 31) 


L & G Bearing Company, 4421 Main 
Street. Bearings. 

Moore Appliance Company, 826 Wil- 
son Building. Trusses. 

Pantex Pressing Machine, Inc., 932 
West Jefferson Street. Pressing machines. 
Home office, Pawtucket, Rhode Island. 

Porcelain Products, Inc., Southland 
Life Building. Electrical porcelain. Home 
office, Parkersburg, West Virginia. 

Purity Products Company, 409 Slaugh- 
ter Building. 

Alexander Smith & Sons Carpet Com- 
pany, Santa Fe Building. Rugs and car- 
pets. Home office, Yonkers, New York. 
Sales office and stocks. 

Southwest Consolidated Company, 707 
North Haskell Avenue. Manufacturers’ 
agents. 

Southwestern Optical Company, 3052 
North Ervay Street. Optical goods. 

Stoeppleman & Company, 1914 Main 
Street. Motion pictures. 

Tire Sales Company, 1217 Liberty Bank 
Building. Tires. 

Trent Equipment Company, 2405 
South Harwood Street. Filling station 
equipment. 

Petroleum: 

Landrum-Jones Oil Company, oil pro- 
ducers. New company incorporated for 
$50,000 by N. G. Landrum, Milton 
Brown and F. D. Jones. 

Mudge Oil Company, 811 Gulf States 
Building. Oil producers. Home office, 
Pittsburgh, Pennsylvania. 


Miscellaneous: 

American Hospital & Life Insurance 
Co., 406 Tower Petroleum Building. 
Home office, San Antonio, Texas. 

Bankers Fidelity Life Insurance Com- 
pany, 602 North Texas Building. 

Binyon-Strickland Warehouses, Inc., 
1000 South Preston Street. Headquarters, 
Houston, Texas. 

CI T Corporation, Liberty Bank Build- 
ing. Installment sales financing. New dis- 
trict office covering Texas, Oklahoma, 
Louisiana, Arkansas, Missouri and New 
Mexico. Home office, New York. 

Chestnut Securities Co., 1619 First Na- 
tional Bank Building. 

Commodity Credit Corporation, 1419 
Cotton Exchange Building. Cotton office. 
Home office, Washington, D. C. 

Gilbert Etheredge, 401 Praetorian 
Building. Commercial artist. 

P. Gonzales & Company, 1004 Main 
Street. Real estate. 

Jack W. Jones Insurance Agency, 4425 
Lancaster Road. 

Robert E. McKee, 4500 Lancaster 
Road. General contractor on new Vet- 
erans’ Hospital. 

National Display Corporation, 2114 
Main Street. Advertising. 


Trans-American Life Insurance Co., 
1015 Liberty Bank Building. 
Expansions: 

E. I. DuPont de Nemours & Co. Con- 
tract let for new building at 2812-18 
Gaston Avenue to house lacquer division, 
now located at 309 North Preston Street. 


Kroehler Manufacturing Company, 


purchased large site on Maple Avenue 
Road and will start work shortly on new 
factory building of more than double ca- 
pacity of plant now located at 2625 Elm 


(Continued en Page 35) 
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Tom Wilson, president of the Wilson 
Printing Company, has announced plans 
to erect a new plant and office building, 
the architect’s drawing on which is shown 
above, in the Young and Ervay Streets 
section. He said the building will pro- 
vide 36,000 square feet of floor space, 



















for the printing, lithographing and 
photo-engraving departments and will be 
partially air conditioned. He also an- 
nounced that the firm is installing a large 
two-color press. Mr. Wilson said the 
building is scheduled to be finished in 
July. 


Texas Ranks High in Building 


URING the calendar year 1938 well 

over 17,000 new dwelling units 
were constructed in the urban areas in 
Texas, according to reports furnished by 
such areas to the U. S. Department of 
Labor. This is a gain of better than 3,000 
new dwelling units over the previous year 
for Texas. For the United States as a 
whole, 245,000 new dwelling units were 
provided in the urban areas, and this is 
40,000 more than were provided during 
1937, the increase for the country as a 
whole being approximately 20 per cent 
while that for Texas was 22 per cent. 

The number of dwelling units provided 
in the urban areas in the United States 
during 1938 was greater than for any year 
since 1929, when 400,000 dwelling units 
were provided in the urban areas of the 
United States. 

The estimated family-dwelling units 
provided by new construction in urban 
areas during 1938, by geographic divis- 
ions, were as follows: 


Middle Atlantic States _ 74,295 
Pacific States . . 45,692 
East North Central States 30,986 


South Atlantic States .............. 29,979 


West South Central States... 24,833 
West North Central States... 14,741 
New England States 9,601 
East South Central States 8,646 
Mountain States 6,980 


Texas, with 17,357 family-dwelling 
units provided in urban areas in 1938, 
therefore, exceeded the groups of states 
making up the following geographic di- 
visions: West North Central (7 states), 
New England (6 states), East South Cen- 
tral (4 states), and Mountain (8 states). 
In a comparison of individual states, 
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Texas was exceeded by only New York 
and California. 

Except in the Middle Atlantic States, 
far more dwelling units were provided in 


combined. 


In 33 of the 48 states, more dwelling 
units were provided during 1938 than 
during the preceding year. New York, 
California, and Texas—the three leading 
states—all registered substantial gains 


over the previous year. 





METROPOLITAN 
(Continued from Page 13) 

Is Cold,” one of the most popular of all 
operatic segments. 

Mr. Brownlee will return to sing Mar- 
cello, the painter. Ezio Pinza, one of the 
great singing bassos of today, will service 
the relatively small role of Colline. His 
last act solo, a farewell to a coat he is 
about to pawn, should be rewarding. The 
part of Musetta, the courtesan who sings 
the beguiling waltz-song of the second 
act, probably will be entrusted to Marisa 
Morel, a lyric soprano from Vienna with 
a notable style and much good looks. The 
conductor, Gennaro Papi, has long been a 
veteran of the Metropolitan’s Italian re- 
pertoire. 

Such will be the first Metropolitan 
Opera season in Texas. It probably won’t 
be the last. 


ADVERTISERS’ INDEX 





Adleta Showcase & Fixture 14 
Allen Building : 29 
Ambassador Hotel 26 
American Beauty Cover Co. 35 
American Body & Equipment Co. 22 
Atlas Metal Works 22 
Barrow-Wade-Guthrie : ; 28 
Beaumont Port Commission 5 
Berns, Morris A. 26 
Brewington Lumber Co. 29 
Britian Optical Co. 35 
Brown Cracker & Candy Co. 22 
Calder & Campbell 24 
Cannon Ball Towel 17 
Commercial Tire Co. 16 
Coston, Dr. A. E. 24 
Cozzens-Robertson __ 35 
Dallas Building & Loan 29 
Dallas Business Reporter 35 
Dallas Floor Surfacing Co. 22 
Dallas Power & Light Co. , 17 
Dallas Tank & Welding Co. 12 
Dallas Transfer & Terminal Warehouse Co. 29 
Dentler Maid Food Products_. Lastest 33 
Ewing, S. L.__....... anes 35 
First National Bank : , 28 
Frankfort Finance Corp. 35 
Garvin, Luke B. 14 
Gayiord Container Corp. 22 
Gill & Bennett 35 
Great National Life Ins. Bldg. 14 
Gulf Insurance Co. 4 
Harper Standard Engraving Co. 3 
Hedgecock Artificial Limb 33 
Hesse Envelope Co. 12 
Hudson & Hudson 16 
Ideal Laundry Co. : ; 17 
Institute of Educational Music aera a 17 
Johnson, John J... ene side asic eesiciccoe a 
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Lindsley, J. W. 33 
Long, Lloyd M. ; 16 
McKinney, Dr. C. H. 17 
Marten Manufacturing Co. : 35 
McElreath, Sam Ross : 35 
Messmore & Martin : 7 24 
Metropolitan Building & Loan Co... 30 
Metropolitan Business College... ® 35 
Model Tailors aes ae 5 
National Hotels bali 5 
Neon Tube Sign Co. ‘ eee 35 
Oldham & Sumner Lumber Co. : : 35 
Outdoor Electric Adv. Agcy. ‘ : 23 
Parker-Griffith Photographers _. ‘ - 6 
Peters, G. W. cou EET. 
Pig Stands, Inc. Tee Oe 35 
Pioneer Life Insurance Co... as 30 
Pollock Paper Company iacebie icuiaons ae 
Pratt Paint & Varnish Co. caeskiees: setae ee 
Republic Insurance Co. ; bis teicdakicm tease 
Republic National Insurance Co._..._._._.._.16, 36 
Robinson Machine & Forge Works... 22 
I See eer canner e eee 
Snow White Laundry_. 

Southwestern Blue Print... 8S 
Southwestern Advertising & Display Service. 3 
Southwestern Life Insurance Company... 2 
Spellman, John R. ; ; We 17 
Stewart Office Supply Co. : . 30 
Superior Photo-Engravers 13 
Terminix Insulation Co. : 13 
Texas Cut Stone ean 22 
Texas State Life Ins. Co. ; ebiicdbetion . 12 
Universal Building Products Company... 36 
Vent-A-Hood Company Jobe. ee ae 
Watson Company , sccasastbonnins 13 
Wilson Brothers : ae 
Wright Insurance Agency _.. ee 
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the one-family dwellings than in the two- 
family dwellings and apartment houses 
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AMERICAN BEAUTY 
Catalogue Covers—Wire-O Binding 





a 5; or yo 
Ask 1 yc 
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Resmmanan pee Cpees Co. 
2000-8 N. Field Street 7-5179 Dallas 




















Automobile Banking Since 1911 


Frankfurt Finance Corp. 

710 North Pearl 

Telephone 7-1126 
J. E. Earnest 
Vice-President 


John Nance 
Treasurer 


Vic Frankfurt 
President 

















Southwestern Blue Print Co. 


‘PHOTOSTAT PRINTS | 


405 S. Akard St! PHONE 2-8084 Construction Bldg. 














Oldham & Sumner Lumber Co. 


Quality Materials 
Loans Arranged 


927 South Haskell Phone 8-5195 














Typewriters 
Adding Machines 
Repairs and 
Supplies 


S. L. EWING CO. 


1606 Commerce Street Dallas, Texas 














eclrotypi 


SamRossMcElreathd #22) !3: 


Ft. Worth 








INSURE 
HER FUTURE 
While You Can 
Ask Us About Our 


General-Protective 
Plans 


WEIGH NS. AGENCY 
GENERAL INSURANCE 


1410 Dallas National Bank 2-7393 





(Continued from Page 32) 

Street. New plant to cost approximately 

$250,000. When completed new plant 
will employ approximately 250 workers. 
Home office of company is in Chicago. 

Link-Belt Company, purchased site at 
Latimer and Pierce Streets for new Dallas 
factory and warehouse, representing con- 
siderable expansion of present branch at 
413 Second Avenue. Plans now being 
drawn for building to cost approximately 
$100,000. Home office, Chicago. 


Express Service Has 

Hundreth Anniversary 
One hundred years of development, 
reflecting the vast changes which have 
taken place in American life and indus- 
try during that period, were celebrated 
by the Railway Express Agency, Inc., on 
March 4. The Railway Express Agency in 
Dallas ranks first in the system in per 
and in 1937 


capita volume of business, 
total 


was fourteenth in the nation in 
volume. 

The Railway Express Agency in Dal- 
las, in its various departments INCLUD- 
ING the district accounting bureau, su- 
perintendent’s office and the local agency, 
employs 250 persons with an annual pay- 
roll of $432,270, operates 59 motor ve- 
hicles, and its local purchases of gasoline, 
oils, supplies and taxes amount to $32,- 
500 annually. 

In 1938, the Dallas agency handled 
more than 2,000,000 shipments by rail, 
and these shipments covered almost 
every conceivable article from one ounce 
articles to carload shipments. More than 
1,300 shipments per month were aver- 
aged by the agency in air express busi- 
ness. 





WE SERVE 
MILLIONS! 


PIG STANDS. 


Incorporated 














BUSINESS COLLEGE 
FOREMOST IN DALLAS FOR 50 YEARS 
An established, reliable school. Experienced 
teachers, thorough training, successful gradu- 
ates, Write, call or phone 7-8514 for informa- 











Sales 
Rental 
Service 


In & Outdoor 
Bulletin 
Window 


SIGNS 


NEon TuseE Lire Sicn Co. 
H. H. Ray 4-4700 Willie Flashour 











GILL & BENNETT 


Architects and Engineers 
Grayson GILL, M. Am. Soc. C. E. 
MURRELL BENNETT 


Great National Life Building, Dallas 











hans 





COZZENS - ROBERTSON 
SECRETARIAL SCHOOL 


rde secre- 
taTieS in smal, ser pri classes. 
419-22 Wilson Building Sie 7-9959 
DALLAS, TEXAS 

















CALL US TODAY 


For Custom Built... 
Show Cases Drug Fixtures 
Office Fixtures School Fixtures 
Beauty Parlor Fixtures, Etc. 
MARTEN Se co. 
HONE 4-0244 
2200 Browder se 


Dallas 














Made to fit by your 
doctor’s prescription 
Repairing 


You Save the Difference 
BRITAIN OPTICAL COMPANY 


DISPENSING OPTICIANS 
825-26 Wilson Building 


Phone 7-3943 











nglish Antiques 
Wilson Bros. Period Furniture 
‘ine Porcelain Objects d’Art 


WILSON BROTHERS 


1645 Pacific 7-4982 
22 King’s Road London S. W. 3 England 





PHOTOCOPIES 
SUPERSTATS 


BLUE PRINTS 
ROTAPRINTS 
Macsufaciurers of 


BLUE PRINT PAPER & CLOTH 


JNO. J. JOHNSON 


1912 N. St. Paul St., Phone 2-8067 Dallas 








NEW ARRIVALS 
MOVE LISTS 
LOCATING 


Dallas Business Reporter 


P.O. Box 5151 Phone 2-4586 
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SEALUXE 
‘TRUDED ALUMINUM 
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Beauty ... Strength . .£ Convenience . . . Ecgnomy 
The most satisfactory window for public buildings, 
office buildings, schools, homes and institutions. 
SEALUXE WINDOWS of solid, sturdy extruded 
aluminum sections with steel sub-frames at a $25 unit 
price is a remarkable achievement in manufacturing and 
distribution efhciency. A noteworthy contribution to 



































the building industry. 



































Write for details. 


UNIVERSAL BUILDING PRODUCTS CO. 


‘CA Southwest Institution’’ 
J. P. Travis, President 
MANUFACTURERS AND EXCLUSIVE DISTRIBUTORS 
Shreveport ... DALLAS... Fort Worth 
MANUFACTURERS OF: SEALUXE Double Hung Type Windows—Architectural Aluminum and Bronze. 
DISTRIBUTORS OF: BROWNE Folding-Type Casement Windows. 


We maintain a complete organization specifically trained to help you with your window problems. Write us or call us. Let 
us tell you the complete story of our products and our service. Visit our factory and display room. 








